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Toyota
with15

Indids market strategy

ne\M models and rural focus
pick-up truck to widen its aP
ieA in rurat lndi4 one of the
sources said.

Toyota is also setting uP

lean-iormat sales oudets,
with iust one or two cars on
disoliv instead of the whole
ranle, and smaller, two-baY
workshops in rural areas to
make deeper inroads there,
the source added.

"Tovota has a two-
p.ong6a strategy for India -
lure customers trom com-
petitors with mid-market
and oremium SWs and con-
tinui adding buyers in small
towns and rural markets," a
second source said. Accord-
ing to them, the srategY is
stillbeingfinalised.

The Japanese carmaker's
local unit, Toyota Kirloskar
Motor,logged a record Profit
of $540 million last fiscal
vear, thanks'to its alliance
ivith Suzuki, which boosted
sales and increased factory
utilisation.

Reutet5

Tovota plans to launch 15

neii, andrefreshed models in
India bv tlre end ofthe dec-
ade while deepening its rural
nerwork, sources sai4 as re-
cord profits in the country
make the market increas-
inslvimDortant."Bitt.;ea by stiff local
competition in China, sw-
eral global automakers have
set their sights on India as a

market worthy of heavY in-
vestment, especiallY given
surging economic growth.

Underscoring ToYota's
rewed-up ambitions, the Ja-
panese automaker is now
aiming to lift its share of the
countrt's passenger car mar-
ket before the end of the dec-
ade to 10 per cent from 8 Per
cent currtntly, one of the
sources said, Success would
see it become less reliant on
alliance partner Swuki,

which provides ToYota with
vehicles that are then re-
badged under the Toyota
brand.

The 15 models will include
Toyota's own cars, vehicles
su6ptedbv Suzuki, aswell as

ofioa"t of existing models,
aiCording to three peoPle

briefedonthe matter.

NEftISWS
There are likelyto be at least
two new SWs from ToYota's
own brand which will be de:
signed to take on leading
SljV-makers like Mahindra &
Mahindra and Hvundai Mo-
tor, as well as ai affordable
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