Apple’s revenue from India up 50% but the bite only 1.5% of global returns
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Notwithstanding a 50 per centincrease
initsrevenues fromIndia, the country
stillaccounts foronly 1.5 per cent of its
total revenues. Apple Inc hasreached
around $6 billion (350,000 crores) in
revenuesin Indiain 2022-23 (FY23),

accordingtoreliable sources. Thismarks

anearly 50 per centincrease over the
previousyear (2021-22), whenitended
with $4.03 billion (33,381 crore) in
revenues.

Inthe pastyear, Apple’s net profitin
Indiarose by 3 per cent to $150 million
(1,263 crore), accordingtothe
company’s filings with the Registrar of
Companies.

Applesellsits entire range of products

—iPhones, iPads, laptops, wearables,
and many of itsservices like Apple TV —
inIndia.

Despiteitssignificant growthinthe
country, Apple’srevenuesin India

accounted for only about 1.5 per cent of
itsglobal revenuesin 2022, totalling
$394.32billion, accordingto analysts’
estimates. A spokesperson for Appledid
notrespond toan email query regarding
this matter.

Thereisanother key difference in
India. Globally, iPhone sales contribute
around 52 per cent of its total revenues,
butinIndia, accordingtoanalysts, they
contribute to more than 60 per cent of
Apple’stotal sales.

ThesalesofiPhonesin India have
increased dramatically after Apple
started manufacturinglocally atscale
through itsthree vendors underthe
production-linked incentive scheme.
Evenso, they will contribute lessthan 5
percent of Apple’s global iPhone
revenue.

InFY23, Apple produced over $7.5
billion worth of iPhones at factory value
inIndia, of which nearly 66 per cent, or $5
billion worth, were exported.
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devicesacrossallbrandsinthecountryin
FY23, accordingtothe India Cellularand
Electronics Association, were $32 billion.
Takinga global perspective on
Apple’s presenceinIndia, Greater China
recorded a revenue of $74.2 billion (19 per

cent of Apple’stotal revenue); the

i Americas’ revenuesstood at $169.6

billion, constituting 43 per cent of

i Apple’stotal revenues; Europe

accounted for nearly aquarter of Apple’s
revenues at $95.1billion; and Japan over

6 per cent, with over $25.9 billion.

The AsiaPacificregion asawhole,
including India, contributed $29.3 billion
to Apple’sglobal turnover in 2022.

Apple’s financial year runs from
October to September.

Attheend ofitsthird quarterin June
2023, Apple’sturnover was
approximately $10 billion lower
compared tothe same period last year.
However, it performed betterin India.

The revenues of Apple’s competitors
inIndia, forwhich dataisavailable for
2021-22, include Samsung India k82,400

i crore), Xiaomi India (239,099 crore), and

VivoIndia (24,725 crorein2020-21).
The growth of Apple Inc’s Indian
marketisevident from the fact that Chief
Executive Officer Tim Cook mentioned
inearly August that the company
achieved strongdouble-digit growth in
the April-June quarter of 2023.
Cookstated in an after-earnings call
with investors: “We also opened our first
tworetail stores during the quarter. And
althoughit’searly days, they are
currently surpassing our expectationsin
terms of performance. We continue to
focuson expanding our channel and
investing more in our direct-to-

i consumer offerings.”



