Hyundai, Maruti, éthéé’s to launch over
half a dozen UVs in the next one year

Sharmistha Mukherjee

New DelhirAutomakersfrom
Maruti SuzukitoHyundaiand
 Toyota Kirloskar Motor (TKM)
havelined upmorethanhalf a
dozen seven-seater utility
vehicles for launch over the
nextoneyear, amid rising
demand for these larger mo-
delswithbuyersoptingto .
travel more with familiessince
the pandemic, butnot willing
to pay more than €25 lakh.
While first off the block will
be Hyundai Alcazar next ;
month, MarutiSuzukiand
Toyota are rea&ymg seven: -
-seater versions of the Grand
Vitara and the Hyryderfor
launch in 2025. Kia too will take

Shahrukh Todiwala, whole-

‘time dxrector Kotak Mahindra
"Prime, confirmed, “Inthelast

2-3 years we have seen prefe-
rencefor seven-year loan
tenuresjump three-fourfold -
fromasingle-digitshare
earlier. Buyersare choosing
longer tenuresso thatthey
can afford bigger carsatthe
same monthly outflow Simul-

taneously, there hasbeena

20% increase inoverallin-
dustry ticketsizereflecting

-the shift of buyer preference

towards bigger SUVs.”
Vehiclespriced over<10lakh
now accountfornearly half

~of allcarssold inthelocal

the covers off aseven-seater EV, -

based on popularmodel Carens
next year, industry sources
informed. Alsoon cardsare -
upgraded versionsof MG
Gloster, Jeep Meridian and Kia
Carnival atthemore premium
end of the market, - ;

Inamarket where demand for
entry-level small carshave
beenonafreefall, sales of the
seven-seater SUVslike Ma-
hindra XUV700, Mahindra
Scorpio, Tata Safari have
nearly tripled in the lastthree
yearsto close at 335,208 units
in CY2023, prompting carma-
kerstorevuptheirplansinthe
segment There are currently
six-odd models on salein this
category including theKia
Carens, amulti-purpose ve-
hicle which hasemergedasa
more affordable optionto
Toyota’s best-sellers Innova
and Innova Crysta. .

Senior industry executwﬂs
ET spoketothesharp increase
in sales of premium vehicles
thelastcouple of yearsis :
leadingtoa widening base of
buyers who have started up-
grading from midsize SUVsto

- larger feature-richmodels.
This, along with the continued
consumer preference towards
utility vehicles, rising dis-
posable incomes of young
aspirationalbuyersandthe
increased off-take of longer
tenuredlocans(Tyearsvs5s
years)isallresultinginmore
big-ticket purchases.

e

marketatabout47% (FY24),

¢ up from 22% three yearsback

inFY21.Infact, inthefirst
four months of thefiscal year,

_asmuchas63% of salesof
passenger vehiclescamein

from larger utility vehicles

'(which includes SUVsand

: MPVs), up
EEm from50% in
‘Sales - thesame
Salesofthe 1HE 56
seven-seater %21;23‘1 last
SUVslike SLaLL
Mahindra The SUV
- XUV700, Se§§n%ntm
Mahindra Ierflfpéiieisced
Seorpio, Tata :
Saf?lii hiave eXDODEDtle'ﬁ .
neariy tripled X0V 'i'ir%ven
inthreeyears primarily by
the increasing

preference for spaciousand
comfortable vehicles, particu-
larly ijor family travel and
leisure”, Satinder Bajwa,

chief commercml officerJ. SW
© MG MotorIndia, adding, the

Hectoraswell asthe Gloster

" hasbeen instrumentalin .

i

helplng the company capitali-
zingonthistrend. Toaddress
evolvingmarket dynazmcs

MG Motorislookingatstrate-

" gically expanding its product

portfolicinthese gment
Bajwasaid.

“Customers are gemng
youngerand 60% of new car
buyers are under 35 years of
age. Preference for safety and
environment consciousnessis

ontherise. Sotheneedforthe -
‘latest smartfeatures, better

drive experience and premi-
um look and feel,” a senior
industry executive said.




