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Thta Motors enters Egypt
marketwith seven 

t)r

commercial vehicle models
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?ara Motors launched its
cornmercial vehicle ralse in
Egypr through a par**irfup
*+MM Groupforindustry
and International Tyadi
(MTi), marking irs enrrv into
the Norrh African mark&.

It introduced seven mod_
els, including the Tata Xenon
prckup, Ultra T,7 and T.9
frgcks, Prima series heary
vehicles andrhe Lp 613 bus.

Asif Shamim, Head of In_
ternational Business for TataMotors. . Comaerciai
Vehi.cles,,described Egypt as
a'?rvotal market', driven by
infrastrucrwe expansion
and demand for reliable
traasport soiutions.

PIVOTATE{ARIGT
MTl,.one of Egypt's largest
flstnbutton companies with
over 40,000 points of sale,
will handle loial disrribution
and after-sales supporr
mrough seven srategically-

has
in Egvpt
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located seririce centres,
Chief Execudve Officer
Iftaled Mahmoud said t]:e
partnership represents a
mliestone for Eglpt,s trans_ 

]

port and logistics secror. l

Tata Morors is offeringex- 
I

tended warranries of up to r

five years or 1.S lakh loni on
the Xenon and tlltra rang€s,
along wittr schedu-led servrce
packages. It operates in over
40 countries with commer-
cial 

-vehicles 
ranging from

suf,--t-tonne to 60-tonne ca-
pacity. Thc launch reflects
Tata Motors, broader inter_ l

nariona.l expansion srrategy
as the $44 billion comnaiv
seeks grou,rh Ueyond' iti
domirant position in India,s
commercial vehicle markei.
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