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rl inuoiluce it to other pans of
the.world where the ctrrent
network is not satisfactory,

decreased last year when
compared to 2022. Octavia has
a huge customer base with
70,000 drivers on the road. We
needtobringitback.

Our two main sourceswill be
the new compact SW and
locallv manufacnued electric
vehicie, which will be
introduced in three years. As a

brand, we will focus on locally
manufacnued and
fit-to-customer range, but at
the same time, we will keep a
portfolio iri ttre upper car
segmeng whichwill define the
brandinEurope

U9ill SkodaAuto
be diluting its
stake in India?
We will do everytling for
Skoda m continue successfully
in India. I cannot comment on
that. 
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l{tat kind of
for Indiq tle sub-four-meter
SW will be manufacrued on
the co, mpany's MQB-AO-IN
pladonn. The SW is expected
to doublethecompant's
market share aftei thtilaunch.
&risizesslize spoke to Petr
Janeba, Brand Director for
SkodaAuto lndiq on the
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