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ON THE 6ROUI{D. EV sales cross one lakh units vs about 82,700 hybrid units in Fy25
I
S Ronendra Singh
New Delhi

Electric car sales in India are
growing at a faster pace as
compared to hybrid cars,
which have stagnated in
terms of percentage growth
over the last three years.

- According to industry
data, while electric passen-
ger car sales have grovtn 4.4

in FY24. EY2Salso marks the
first time that this segment
has surpassed the one lakh
units milestone.

But in termi of stronghy-
brid cars, the total sales re-
corded were arohnd 82,700

units in FY25. Currently,
around 20 models ofEVs are
sold in India bymass-market
companies including Hy-
undai Motor India, JSW MG
Motor, Kia India, Mahindra
& Mahindra, Tdta Motors,
Citroen and BYD India. In
terrns of strong hybrid
vehicles, there are onlythree
companies including Honda
Cars Indi4 Maruti Suzuki In-
dia and Toyota Kirloskar Mo-
tor, with a limited porrfolio.

GOVERNMEI\ITPOLICY
Another reason for more EV
penetration is favourable
policies adopted by the
Centre and State govern-

ments. For instance, the
Centre levies 5 per cent GST
on EVs comparedwith 43 per
cent on hybrid cars.

Several States ofer zero
registration cost for EVs too.
Only Uttar Pradesh offers
similar waiver to strong hy-
bridvehicles.

According to experts,
Karnataka and a few other
States are considering sim-
ilar waivers on hybrids.

Maruti Suzuki and Toyota
have welcomed these moves
because they are betting big
on hybrids, while pure-EV
players such as Mahindra &
Mahindra and Tata Motors
argue that it would not help

the country achieve the tar-
get of 30 per cent EV penet-
ration (of the total vehicles
sales) by2030.

Government think-tank
NITI Aayog has said that EVs
and hybrid vehicles are fun-
damentally different and
thus cannot be incentMsed
at the same level.

"They (EVs) are a differ-
ent thing altogether. They
have zero operational emis-
sions; absolutely nothing.
Hybrids, on the other hand,
do have emissions, albeit
lower. So, comparing hybrids
and battery EVs would be
wrong" Sudhendu Jyoti
Sinha, Advisor at NITI
Aayog, recently told business -
line. T anlr^ Gar gWhole-time
Director and COO, Hyundai
Motor India, said, "The in-
crease in EV penetration is a
testament to the increasing
consumer confidence in EVs,
clarity in government
policies, dwelopinent of
charging infrastructure and
driven by new launches, in-
cluding Crqa Electric."
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UE?TER /tEOFTlOl{. The increase in penetration is testament
to the rising consumer confidence in EVs, said an HMIL official
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