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India's MSME sectorisexpe-
riencing significant growth
with a notable shiftin small
business owners' perspectives
towards adopting technolo-
gy in recent years, a recent
survey said on Wednesday.
PayNearby in a survey
revealed that over 65% of
Micro, Small, and Medium
Enterprises (MSMESs) utilise
some form of digital tech-
nology for their daily oper-
ations. Thereportalso empha-
sised that 68% of MSMEs
acknowledged the growth
and beneficial impact of
adopting digital technology
onboththeirbusinessesand
personallives.
Theinsightwas shared as
part of a detailed survey
titled “MSME Digital Index
2024”7, a Pan-India report
showcasing technology con-

~sumption by MSMEs at the

last mile.
When asked about the

positive impact of technol- .

ogy ontheir businesses, 31%
indicated thatithasenhanced
business growth byimprov-
ing operational efficiency,
while 27% reported increased
sales and income due to
technology adoption. As for
themain challenges inusing
technology for business oper-
ations, 36% cited resistance
toadopting newtechnology,

and 18% struggled with the
high costs associated withits
implementation.

Interestingly; 52% favoured
English as their preferred
language forunderstanding
technology and conducting
business transactions, fol-
lowed by Hindi at 21%.

In the financial services
category, UPI at 43% and
Aadhaar banking at 38% were
the two most popular bank-
ingservices used by MSMEs
at the last mile. Additional-
ly, WhatsApp and WhatsApp
Business were collectively
the most widely used mes-
sagingapps, with a usagerate
of 97%. . ‘

Initssecond edition, the
reportwas prepared based on
a nationwide survey con-
ducted by the company
among 10,000+ MSMEsinthe
retail space (kirana stores,
mobile recharge stores, med-
ical stores, customer service

point (CSPs), travel agents,
among others), recording
their awareness of and pat-
ternsin tech consumptionin
their professional and per-
sonal lives.

According to the survey,
75% of small business own-
ersaged 18-30 were the most
digitally adept, with over
87% in this age group using
smartphones for daily busi-
nessoperations and access-
ing digital content. They
wereclosely followed by the
age group of 31-40 years.

Notably,36%::0f them- :

cited that their monthly
income is more than ?15,000.
The widespread adoption
ofsmartphones highlights the
internet’s crucial role in
bridginginfrastructure gaps
and promoting tech inclu-
sion among MSMEs at the
grassroots level.
Smartphones emerged
as the most popular digital

device, preferred by 70% of
users. Among the respon-
dents, 68% reported using
smartphones for business
activities,
between 2GB to.5GB of inter-
net daily. . =

Over 51% of these busi-
nesses spend less than 2500
per month oninternet usage.
The Digital India mission
and BharatNet initiative have
accelerated internet pene-
tration in rural areas, mak-
ing it affordable and bridg-
ing the digital divide.

For internet access at
work, approximately 66%

" used mobile hotspots, fol-

lowed byWi-Firouters at 26%.
Ethernet cables and don-
gleswere used by only 5% and
3%, respectively. At home,
75% relied on mobile inter-
net for connectivity.

The use of digitaldevices
was primarily for work pur-
poses, with 36% spending 4-
6 hours on their phones.

However, whenitcameto
leisure activities such as

tairrment, the report noted
that 66% spent less than 3
hours.

Among apps, YouTube
emerged as the most pre-
ferred for both social media
(41%), and entertainment
(72%). Interestingly, 58% of
respondents stated thatthey
did_not have any gaming
appsinstalied on their phones.
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