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OLA ELECTRIC IS senmg its

two-wheelers at the: lowest
level of logs among its peers,
including Bajaj Auto and TVS
Motor Company, aidéd by

higher: localisation -and the

absence of dealer matgins.

* Based on international bro-
kerage Bernstein’sassessment
of cost structures, ifidentives

l-led corﬁﬁany leads
the margin profile followed by

TVS, Bajajand Hero MotoCorp-

backedAther Energy. .

According to the analysis,
OlaElectric madea gross mar-
gin of 18.4% while TVS, Bajaj
and Ather trailed with 14%,
12.3% and - 70/9 margm,
respectlvely :

Ola’s negative Ebit margin

_(the percentage of earnings

before payment of intetest and
taxésrelativetoitstotalincome)

 wasthelowestat8.6%whilefor

TVS, Bajaj and Ather, it was at -
11 7%, - 13 29 o and =45. 4%,

havish |, . )
‘ respectlvely “Ola Electric and
. Ba;a; are in the mass market, .
. while Atherand TVS catertopre-
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mium customers. Ola differen-

tiatesitselffrom otherbrandsin
* both distribution strategy and
the level of backward mtegra— :

tzon, 7the report said.
- Olahad a market share of

31% of India’s domestic elec-, .

trictwo-wheeler segment asof

; August end, as per data from
‘ the Federation of Automobile
’ Dealefs Association (FADA).
*. TVS, Bajaj and Ather had mar-

ket shares of 20%, 19% and
129%, respectively, during the

same month. As per the gov-

kernm\ent—contro led . Vahan
" portal Ola’s market share in -

September stood at 28%
while that of TVS; Bajaj-and
Ather §tood at 13%, 8% and
12%éspectively.
“Ola’slead is due toanearly

start, agglesswe localisation, .

leveraging the same platform

to push more products, own’
dealerships and access to twin .
subsidies — PLI and FAME”,

Bernstein noted.
Production-linked incen-

,tive (PLY) and Faster Adoption
and Marxufacturmg of Electric

&aﬁ ﬁ“

‘further strained by ineligibility

.| According to .
an ana!ysrs,
Ola Electric mac%e'
|, a gross margin
- of 18.4% while
TVS, Bajaj and
* Ather trailed with
14%, 12.3%
- and 7% margin,
‘respectively

Vehicles (FAME) are the two
Centre-floated schemesfor'rhe
EVsegment.

“TVS has yet to receive PLI
as per the June quartet, but we-
expect it in subsequent quar<
ters. Bajaj Chetak generates
higher losses than TVS iQube,
as it offers better specs at.a |,
lower price and relies moreon |-
outsourcing,”thereportadded.

Atherhas theweakest mar-
gmproﬁle,wxﬂl highoverhead
costs per unit from low scale
and underutilised capacity,

for the PLIsubsidy, it said.
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