Lamborghinigoes full throttlein Tier-1,-1I cities
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FOOT ON SALES PEDAL

India unitsales from 2017 to 2021
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Lamborghiniis focusingon bringing its new
car modelstoIndiafaster after the global
launch ofits Huracdn Tecnica, its country
head Sharad Agarwal said on Thursday,
addingthereisalot more scope forthe
company toexpand intierIand Il cities.
“Typically, in the premium and luxury car
segments, thereisalagofsixto18 months
between agloballaunch and Indialaunch,” he
said inaninterview to Business Standard.
Theltalian carmaker launched the two-
seater track-focused performance car —the
Huracén Tecnica— here on Thursday, four
monthsafterits global unveiling.
Accordingtoautomotive consultancy firm
JATO Dynamics, approximately
900 units of
supercars
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—anall-starline-up including the Porsche,
Lamborghini, Lexus, Bentley, Rolls-Royce,
Aston Martin, McLaren, and the Ferrari —are
expected tobesold in Indiaduring thisyear.

Lamborghinisold 69 unitsin Indialast
yeatr, clocking 86 per cent year-on-year growth
insalesvolume.

Ithasalready gota “healthy order bank”
forthe Huracan Tecnica (priced 34.04 crore,
ex-showroom)inIndia, said Agarwal. The first
delivery of the Tecnica will happen inIndia
around the first quarter of 2022, he said.

Lamborghini sellsthree modelsin India—
the Huracdan, sport utility vehicle Urus, and
sports car Aventador. The Huracan has six
variants — Tecnica being the latest offering.

“We are focusing on how we can bring
newer models quicker to the Indian market.
When we launched the Urus, Indiawasamong
the top five markets in the world tolaunch the
car. When we launched the Huracén Evo,
Indiawas the first market after the global
launch,” said Agarwal.

Lamborghiniistryingtolaunchthese
models quickly inIndia, sothatitcan
excitethe market, he noted, adding it
alsoconveystheunderlying
message that the company is
here forthelonghaul.
Apart from metros, around
25 per cent of Lamborghini’s
volume sales have been
coming fromtierIand Il cities
forthe pasttwoyears, hesaid.

The company hasdealershipsin Delhi,
Mumbai, and Bengaluru.

When asked about the scope of growth in
tierland Il citiesin the years ahead, he said: “I
seethereisalot more scope to grow beyond
thispoint.”

Even a25per cent share shows sales
growingin absolute numbers year-on-year in
tierland II cities, he said.

Today, one can see Lamborghinisin cities
like Amritsar, Jalandhar, Ludhiana,
Chandigarh, Kanpur, Lucknow, Ajmer,
Jodhpur, and Jaipur, he said.

“We recently delivered the first
Lamborghiniin Shillong. Itisnolonger
restricted to metros. We believe wealth in
Indiais not restricted to metros,” he said.

Lamborghini hassold outits carallocation
inIndia for2022.

“Presently, our model range hasa
minimum waiting period of 12 months.
Currently, we are accepting orders forthe
third quarter of2023,” said Agarwal.

The super luxury segment of the Indian car
market hasseen erratic growth and it hasnot
growntoits potential, he observed. The
growth this yearwill help this segment cross
2018 figures, hesaid.

The company isalsolooking to expand its
reach to first-generation entrepreneurs,
people working in the start-up system and
women, he said, adding that until a fewyears
ago, demand was largely from third-and
fourth-generation entrepreneurs.



