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Tata Motors on Tuesdav said
that there would be no im-
mediate impact of rare earth
magnet scarcity on its
vehicle porrfolio.

"Between inventory al-
ternate sources, I believe we
are okay. We will have towait
f9r h9w it plays out going
ahead. There are no panii
buttons pressed as yet. In
terms of implications on the '

magnetand some ofthe elec-
tronic components, it is a
combination of inventory
and alternate sources, but i?
it continues, there is a ffier-
ent issue to dealwith. The re-
ported deal between China
and the EU should also help
mitig.ate it inthe medium to
long term," said pB Balaji,
Group CFO, Tata Motors, in
a media roundgable here.

Tata Motors said that it
wants to continue to main-
tain a market shdre of 50 per
cent in electric vehicles'

(EVs). Further, the company
pointed out that at the start
of 2026, the Indian passen-
ger vehicle (P$ industry
had witnessed muted
growth. It stated it is right on
track with EV launches.

"If there is significant de-
terioration ofthe rare earth
magnet, then we might relo-
cate but at this stage, we have
no trigger to change our
plans. We have launched
Harrier EV, and the dis-
patches will begin from next
month. Sierra EVwill alsobe
launched in the second half
of rhe year,,, s*d Shallesh
Chandra, Managng Dir-
ector, Tata Motors Passenger
V_ehicles and Tata Passenger
Electric Mobiliry.

Further, the demerger of
the commercial vehicle (CV)
and PVsegments of TataMo-
tors will be completed in
FY26. From July 1, the bal-
ance sheet will be split into
two,

It also pointed out that the
hybrid trx benefit had
slowed down EV growth. ,.I

At a pan-India
level, the EV
peneffition has
improved from
about 2 per cent
to 4 per cent

was looking at the datq from
the time when this was im-
plemented to the time if we
talk now, at apan-India lwel,
the EV penetration has im-
proved from2 per cent,2.5
per cent to 4 per cent,
whereas one of the States
which has implemented it
has remained at 1.5 per cent.
Our focus is EV. We believe
this is the destination tech-
nology, and we need to

double down on it,
added.

CVE)(PANSION
Tata Motors' CV segment
has entered into new inter-
national markets with tar-
geted vehicle offerings.

"In sub-Saharan Afric4
our focus is to continue sus-
taining our presence. We see
that the demand is coming
back gradually to
Bangladesh, although it is
still at a much lower level
than pre-Covid levels. In
West Asia, we have launched
a new set of products in
buses in the UA-E and eatar
and are now launching a set
of trucks with higher power-
to-weight ratio... trucks that
can get into construction
and mining. We went to two
markets,. Morocco and
Egypt. Morocco, we entered
with pick-ups and now are in-
troducing trucks, whereas in
Egypt, we entered with our
Prima and Ultra range,,'said
Girish Wagh, ED, Tata
Motors.
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