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Tata Motors Passenger

Vehicles GMPV) is aiming
for a 45-5b Per cent'steady-
state' markat share in elec-

tric vehicles (EVs), even as it
is all set io launch the

oremium AvinYa' next Year'*a ,aa three more EVs

between FY27 and FY30,

frlanaging Director Shailesh

chanEraiaid during a media

interaction.
'Iile think 45-50 Per cent

market share is achievable,"
said Chandra, adding that it
would defend that market
share in an increasinglY com-

Detitive segment.' It.*o".It to end the cur-

,"ttt qrruttet with a market
share of 42-44Per cent'

SALES CROSS 25 LAKH
Sales of EVs in the Tata Mo-
io., ,.tt.ng.. car Portfolio
huue'.rottid the 2.5 laltl
mark, taking seven Years'
Chandra saiil the next 2'5

lakhvehicles will take a much

shortertime.

We think 45-50%

market share is

achievable

SHAILESH CHANDRA

Managing Director,

Tata Motors Passenger Vehicles

TMPV is also Planning to
invest t16,000-18P00 crore

in the electric mobiliry seg-

ment, ramPing uP the EV in-
frastructure' Product Portto-
lio and architecture.

Its EV Portfolio comPrises

the bestiselling Nexon EV,

Tiago EV, Harrier EV and

PunchEV.

.i

,l

TataMotors PvhoPeful of
increased EV market share
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