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AFTER BRINGING ALL ’its
domestic operations under one
roof, French carmaker Renaultis
making a renewed push forvol-
ume growthin India.

By September, Renault’s
India entities which control
manufacturing, design and

" research and ' development
(R&D), will have a common
umbrella entity called Renault
Group India. The change is part
of a broader restructuring pro-
gramme involving its global
partner, Nissan.

“With the inte, gration ofall
the three companies, the deci-
sion“making capability of the
Renjault Group increases dra-
matically; Venkatram Mamilla-
palle, managing director,
Renault India, told FE during an
interaction,. This will allow
Renault to adapt to consumer
changes faster with regards to

- choice 0f fuel and vehicle body

shapewhilealsoadheringtothe

«

entlty Renault Group India
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regulatory requirements pre-
scribed by the government; he
said. Changes suchas switching
toelectricandhybridvehiclesare
gaining traction in India, the

world'sthird—largest'aﬁtompﬁve ;

market.Besides,emission norms
are getting tighter urider the
upcoming Corporate Average
Fuel Economy (CAFE) guidelines.

A few weeks ago, Renault
openedadesign centrein Chen-
nai,whichisitslargest outside of

. France!Thecentrewill playa piv-

otalrole inshapingvehicles des-
tined not just for India but for
global markets aswell.

Renault recently appointed

former chief executive of its

Korea operations, 52-year-old
Stephane Deblaise, to head the

India operations. Deblaise will
report  to Francois Provost,.
Renault Group chief of procure- -

ment, partnerships and public

affairs officer.

In the January-June period,
India was last on the list: of

Renault’stop 15 globalmarkets,
~withsalesof 16,000 units.As per

data shared by the Society of

- Indian Automobile Manufactur-

ers (SIAM), the brand had less
than 1% market share in the

* domesticsegment.

As part of the partnership

realignment plans with Nissan,
Renault will assume full control
of the 400,000 units-a-year
manufacturingplant nearChen-
nai.The plant was jointly owned

_bytheJapanese manufacturerto

‘thetune of 51%.These develop-
“ments, though,have notbrought
] anychanges toRenaultand Nis-

san’sinvestment plan forIndia, -

“Asalliance partners,(Nissan)

will also invest and we both will

- goaheadwiththeinvestmentof
7600 million, there is no change

. intheplan.Wesaid fourproducts

.

fromthisinvestment--twoeach | |

forboth companies--andweare
sticking to that plan,” Mamilla-
pallesaid. Independenit of these
newproducts,Renaultvill intro-
ducefaceliftsand upgradestoits
existing ‘portfolio: ‘under a
revamped Renaultlogo.The first
of these products — Renault
Triber - made its debut on
Wednesday at %6. 29 lakh (ex-

‘showroom).
The sevenmeater Wlncly

competes agamst the larger
Maruti Suzuki Ertiga, has been
given 35 updates, including a

redesigned front and rear look:

and anall-newdashboard.
“The‘fourproduct plan’isnot
the end of the story. More prod-
ucts will come and we will have
furtherinvestments.Triberisthe
first product from that plan” he
added. Though Mamillapalle
declined toprovide details,mar-
ketsotirces saythatthereturnof

the Duster SUV and its bigger
" cousin Bigster is on the cards. -

Nissan will get its own versions

ofthetwo products
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