Skoda:Auto India unveiled its:

new’ 'Kushaq — ‘the brand’s’ .
first'car under’ ifs Indla 2 0 .

strategy. . -
Ashish Gﬁpta, Brand D1r~

ector, Skoda Auto Indid; told

businessliné that the car rep-

resents'a vcomprehensive up-
gradé with ‘significant en-
hdnitements across- feamres, .
“overall’

teclinglogy "~ and!
design. This’is Skoda’s first
vehicle desigried, developed
and ‘mamifactuted - specxﬁc—
allyforIndia: = "

“The upgrafded Kﬁshaq has
multiple " segment-first and |

premlum Features; including:
an 8:speed automatic' trans-
mission;" a panoramm ‘sun

: roofonhlghervanants,front -
parking * ‘distarice control,'a

new digital cockpit-and'com-
pletelyredésigned intériors. -
On selecting ’Kothi 45 the
launch venue, Gupta said,
| “Kerala continues to be a

' ‘Driven by the gi*cwﬂi SUrge,

* motive - enthusiasti-
muinity that appreciates per- -

N

strong and strateglcally im-

portant market for Skoda. -

Customers " “here ' value
European engineering, solid
build quélity and safety. The
State’ aISo hag4q strohg auto-
¢om-

formance-oriented véhicles.
This made”Kerala 2 ‘natural
choice’for' aimajor product
annouficemeént”-
Pre-bookingsfor the fear

‘have commenced, and the
show- .

vehicle will reach

: says the, car represents a comprehenswe upgrade wi
‘enhancements across features, tech and overall desi

rooms in March Pncmg de-

. taﬂsmllbeannounéed atthe
tithe of thé launich. - )
“H-Kerdla cohtnbutes‘ ép-
‘proximitely ‘89 per cent ‘of
‘iational " passehiger - vehicle
gdles, -while for “Skoda, the

State accounts for -around
10+11 'per «ent of all-India
salés,” oufperfomung the i in-
’dustrYaVerage‘

“ Gupta“ attributed: rhis o
e brand’s product portfo-
lio and strong dealer part-

nerships in the region. The -

- Wtowotive indﬁstry

ialso

r, withe: Jénaary
encouraging
4t the nanénal QWel
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- Skoda “has: planned+10¢ key

‘enhancements: Theyearmll
“gée -consistent 'product-re-
" laved ‘announcements from
the'brand, -

'On the 2026 outlook,
" Guptd $8id the industryisex-

 pected to registéréround4-5.

. pet-cent growth iri 2026 com-
pired to 2025, and Skoda’s
objective would be totleast
““match ‘the’” overall market
g?owth. EVs dre: pan: ofSko-
“da’s” - long-térm -+ strategy.

/"Thére is o plani for an EV in.

“the current year,'and it will
be considered at an appro-
‘priate time, he added.
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“ﬁedé;ppro:dmat’élﬂ@—liperJ _
it .owm in 'thé previous

product actiohs for the year,
including three global icon.
middels; two'major upgtades
.~ suchigs” the new:Kushagq,
< tliréé . new variants-of the |
% Kylaq -afid; multlple fedture



