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Hyundai Motor India
(HMID’s) mid-sports utility
vehicle (SUV) Creta leads
the market between April

2023 and January this year, ..
leaving behind ‘several ‘conmt-

petitors such as Maruti Su-
zuki Grand Vitara, Kia Seltos,

"Skoda Kushaq and Toyota

Hyryder.

The  company  sold
1,31,039 units of the Creta
during the AprilJanuary
period, followed by Maruti
Suzuki that sold 98,935 units
of Grand Vitara and Kia’s Sel-
tos at 86,246 units, data ob-
tained from industry sources
said.

The nearest competitors
are Toyota Hyryder with
37350 units during the
period in review, followed by
Honda Cars India Elevate
which sold 27,181 units. Sur-
prisingly, the Honda Elevate
which entered the market
only in August surpassed the
sales numbers of existing

mid-SUVs in the market such

as Skoda Kushaq (20,965

units) and Volkswagen Tai-

gun (17,611 units) durmg ‘
this period.

CUMULATIVE SALES
“For the past eight years, Hy-

undai Cretahas continuously

evolved and remained the
bestselling mid-size SUV in
India, with one Creta sold
every five minutes, thus
democratising SUVs for In-

dia. Over the years the coms ...

petition has increased and
this segment remains the
most competitive segment in
the industry but Creta still
rules the segment, and we are
confident that it will con-
tinue its leadership position
in future too,” Tarun Garg,

Chief Operating Ofﬁcer Hy—
undai Motors Indm, told busz—
nesslme

. The company has xfecor,—‘

deda cumulative sales of over

10-lakh units of Creta in the

domestic market and. over
2.80 lakh units in the export
market, strengthening Hy-
tundai Motor India’s. commit-
ment towards ‘Make in In-

dia*, he said. “The recently -

launched new Hyundai Creta
too has received an over-
whelming  customer re-

sponse and crossed 65,000

bookings since announce-
ment...We are confident that
the new Creta will continue
to fulfil the dreams of those

seeking a contemporary and
adventurous SUV, r

Und15puted, Ultlmate, Gan

‘added.

Launched first m 2015
Hyunidai Creta hast beena b1g
hit in the Indian car market
for its bold design, perform-

‘ance,’ ¢cutting-edge techno-

logy, segment-defininig safety
and. 3 host of ‘comfort’ and
conveniefice features:. .
“Hyundai Creta as:a brand
will always enjoy the first-
mover advantage and in last
year the product availability
added to the sparkling num-
bers. Also, Hyunddi Creta
continues- to be one of the
leading products in the seg-
ment.. Hyundai dealer net-
work reach, feature packed -
offering and demand for SUV
drove  Hyundai ! Creta
volumes in" FY24,” Puneet
Gupta, Director at S&P .
Global -Mobility, told busi- .
nessline. According to-the So-
ciety of Indian Automobile -
Manufacturers’ (SIAM) data,
the total wholesales of utility -
vehicles grew by 25 per cent -
y-0-y to 20,20,396 units in
April-January 2023-24.
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