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New Delhi,January 20

INDIA HAS EMERGED as Skoda
Auto's fourth-largest market
globally,drivenbya sharp rise in
sales ledbythe I(ylaq SW,even
as the companylooks to push
into the top three with a
renewed product pushthisyear.

Martin fahn, member of
Skoda's board of directors for
sales and marketing told Fe that
India recorded the fastest
growth among tlle carmakefs

marketforSkoda'
maior markets in 202 5.While

remained Skoda's
with 211,000

the
clirnbed to fourth

unitsin 2024to 7Q600unitsin

2 02 5, a growth of 9 6o/o,largely
drivenbytheKylaqS

The Kylaq, launched early
last year, accountedfor 46,872
units, helping Skoda strengthen
its preseoce in t}te Indian mar-

hesaid.

unveiled the
SW.The

Republic
UK, India
position after nearly doubling
itsvolumes.

ket. f ahn said the companyplans
to sustain the momenturi in

10 new products this Ashish
newlaunches,

overall
in India, sales of the

last year,

brand director,

"In 2025, Germanywas our
largest market with 211,100
deliveries, followed bythe Czech
Republic and the U('|ahn said.
"But India saw explosive
growth. Sales rose ftom 36,000
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ments across tlle portfolio. The
newKushaq is the fi rst of these j'
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