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D0mestic wh0lesales (dispatches to dealers) trend

between April and January

Passenger vehicle malers,
including Maruti Suzuki In-
dia, Hyundai Motor India,
Kia In&d, Tata Motors and
Mahindra & Ilahindra, es-

timate low single-digit mar-
ketgrowth in 2025-26.

In fact, the PV industq/s
srowth rnav decline in FY26
Eompared io the current f,n-
ancial year's 4 Per cent
e4pansion.

I(EY}.ACTOR$
At the 19th 'Looking Ahead'
conclave organlsed bY the
Societv of Indian Auto-
mobilJ Manufacturers
(SIAM) on WednesdaY, the
iar makers discussed the
reasons for slower growth.
These include high interest
rate, rupee depreciation
leading to high cost of mater-
ials, young buyers working in
start-ups being classifled as a

'non-income group' to whom
lianks do not offer car loans
and global factors, especiallY
deveiopments in the US, that
spell uncertainty for growth.- 

Sources privy to the dis-
cussions told businesstine
that Maruti Suzuki India

M?ruti Hyundai M&il,|
fvlotol
lndia
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the seetino (calculated for

sumer sentiment, Poten-
tialiy slowing growth,"
Hardeep Singh Brar, Scnior
Vice-President and National
fead Sales & Marketing Kia
India, told &t*szmessirne.

Tapan Ghosh, Vice-Pres-
ideni- Sales, Hvundai Motor
lndia, said rnobility-as-a-ser-
vice has ahuge potentia.lwith
the youth rnovi ng frorn o*m-
ershio to user mbdel, which
criuli be anothcr reason for
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(MSIL) projected growth of
1-1.5 per cent next year. Tata
Motors and Hyrndai Motor,
too, forecast 1.5 Per cent
growth whilc Kia lnclia ex-
pected a.round 3 Per cent and
M&1\{ 5 percent. LururYcar-
mal<er BI![W GrouP India
projected growh of 9 Per
cent in I'Y26.

"Customer purchasing
Dower, cost of prodr.lction
ind understanding the need
ofcustorners are factors that

and first-time buyers to
emerge," saicl Partho Baner-

iee, Senior Executive Officer,
Markcting & Sales, Marrti
Suzuki.

M{AIVTC}{AI"LENGES
According to sources, Baner-
jee highlighted in the meet-
ing that the number ot hrst-
time buyers for MSIL in the
.overall sales is dorxm to 42

*As per percehtage of grourth shared by the cornpanies in

10 $onths) sourcei slAM and industry
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fuetrled auto industry
in India.We needthe

boost
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