Used phones
become the
‘new’ craze
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although the overall sales of new smartphones (pri-
mary phones) has fallen in calendar year 2023.

According to the latest projections by Counterpoint
Research, as many as 35-45 million refurbished or used
smartphones will be sold this year — a growth of 15 per cent
over the previous year. On the other hand, the overall sales
of new smartphones will fall about 5 per cent from the 151
million sold last year.

In the April-June period of 2023, smart phone shipments
have declined 3 per cent. However, it is better than the 19 per
cent decline in the January-March period of 2023, according
to the research agency. Surprisingly, the reason for the
upsurge in the sale of used smartphones is not affordability,
but a discernible
change in the buying
pattern of customers.
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Says Neil Shah, co-founder of Counterpoint Research: “It
is not so much affordability but the preference of feature
phone customers looking at upgrading. First-time smart-
phone buyers are looking at upgrading to a more capable and
branded %10,000-%15,000 used or refurbished phone, which
is more expensive than an entry-level, less capable 4G smart
phone which is cheaper.”

He also points out that those who already have an entry-
level smartphone for which they paid ¥6,000-7,000, are buying
used smartphones that cost 15,000 rather than buying
another new ¥6,000-phone, or going for a more expensive
new 4G phone, which would be costing over ¥20,000.

According to Counterpoint, the total installed base of :
phones in the country is 800 million, out of which there are
200 million feature phones.




