
Maruti Suzuki cuts prices of cars byup to21%
-nonenara singtr
New Delhi

The countqfs largest pas-
senger vehicles (PVs) maker
Maruti Suzuki India (MSIL)
on Thursday said it will re.
duce the prices of all its
products, overand above the
GST reduction, starting
from September 22 till
December3l.

In entry-level cars, tle
company has reduced the
price of S-Presso by t1.19
lakh and the Alto K10 by
t99,600. For Celerio, the
price has been reduced by
t94,100, WagonR by up to
<79,6N and lgnis by up to
t71,300, MSIL said.

On entry segment vehicles
i- such as S-iteiso. the reduc-

I tion beyond GST is in the
range of 12.6 per centto 24
per cent; for Alto K10, it is in
the range of 10.6 per cent to
20 per cent; and for Celerio,

New rates

Maruti lt tss 5MT

Maruti lL tSS

Maruti 1L sMT

Dzire Dzire zxi+

Maruti zxi+ 1.21 tSS AGS

Swift Maruti

Maruti Suzuki

Fronx Petrol

Fronx

the range is 8.6 to 17 per
cent.

IIATCHBAGKPRICE
For its most popular com-
pact car WagonR, MSIL has
reduced t}te prices by 8.7 to
14percent.

The price of premium
hatchback Swift is reduced

s7&900 -70,100

by up to t81,500; Baleno by
up to t86,100; Tour S by up
to <67200i Dzire by up to
187,7@; Fronx by up to
t1,12,600; Brezzaby tp to
tl,l2,700; Grand Vitara by
up to t1.07 laldS Jimny by up
to t5lB00; Ertiga by up to
t16,,rc0 and XL6 by up to
t52,000, the company added.

'As car
penetratioh in
India is low, at
31 per I,OOO
people, it makes it
all the more
compelling... We
are taking this
initiative to put
India on wheels,"
says auto firm

'"Ihis is a double bonanza for
festive season to accelerate
motorisation in the country,
in regards to the entry-lwel
small cars, but for other
vehicles across categories,
the company has also re-
duced the prices beyond GST
rate cut," Partho Banerjee,
Senior Executive Officer -
Sales and Marketing, MSIL,
toldreporters.

"Maruti Suzuki, being the
market leader thought that it
is time now to come with
some offerings that would
upgrade the two-wheeler
customers to four-wheeler...
There cant be any better
time than to reallygo for the
motorisation in the Indian
market. And, as the car pen:
etration in India is so low, at
34 per 1,000 people, it ma-kes
it all the more compelling...
we are taking this initiative
to put India on wheels,"
Banerjeesaid.

PASTCIIALLENGES
Earlier, there were three
challenges: high car pricas
due to implementation of
emission and other regulat-
ory norms; due to high
prices, down payments in-
creased which was a chal-
lenge for affordabiliql along-
side, high EMIs were another
hurdle for $uch customers,
headded.
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