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Sanjay Gupta, country head and vice-
president, Google India, said that artificial
intelligence (AI) can be the ‘Fastag’ for the
country’sgrowth and break the barriers to
information accessibility.

Guptawasin conversation with Harsh
Jain, co-founder and chief executive officer
(CEO), Dreaml1 and Dream Sports, at the
Mumbai Tech Week on Sunday.

The two-day event is being hosted by
Tech Entrepreneurs Association of
Mumbai (TEAM). While pointing out the
similarities between Al and Fastag, Gupta
further said that Alhasbeen ‘India’s Fastag’

for its ability to zoom past ‘arbitrary toll-
gates’ of challenges.

Healso added that with AI, one needs to
focusonreskilling.

“One of the other things I worry aboutis as
Alcomes, people need to reskill. So, YouTube
asaplatform enables Indians to gain sKills,
and reskill by leveraging the power of video,
which in some ways is language agnostic,”
Guptaadded.

“It’snotjust technology that has
transformed India, Indians too have
transformed technology. But the question is
whether we are in a phase where this is
enough or are there more challenges to be
solved. Abigchallenge tosolveisthe
arbitrary and invisible toll gates,” he said.

WHEN YOU GO DOVVN TOVILLAGES, OR SMALL TOVUNS, YOUTUBE IS MORE LIKEA
LEARNING PLATFORM THAN ENTERTAINMENT. WITH Al, IT'LL GET POVVERED EVEN MORE"
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Guptawasreferring to challenges
such aslanguage and accessto capital,
among others.

“Thereality is thatlanguage and literacy
still determine who can access information.
That privilege still determines if somebody

can access capital or not. And,
thesize of one’s
business still
determinesthe
heightofone’s
ambition. Time has
* cometodemolishall
I thesearbitraryand
artificial toll gates.
Hereisthe power that
comeswith AL,” he
added.

Hesaid that
YouTubeis
working
towards

becominga
learning
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platform, and notjust an entertainment
platform. Alwill give a fillip to the video
platform to become alearning resource.

“Just afewyears back, it (YouTube) was
seen asagreat entertainment platform. But
tome, when you go down tovillages, or small
towns, YouTube is morelike alearning
platform than entertainment. With AL it'll
get powered even more,” he said.

Guptaelucidated that the ‘next thing’ for
the video platform into makingita
learning platform is to enable content
creators create content using in-house tools.
Thelearning platform can also have an
online test facility that users can take on
YouTube itself for self-assessment.

“One of the things that YouTube is
thinking aboutis how dowe makeita
stronger learning platform. And, how to
enable content creators create content and
use the tools within YouTube. You can watch
the content, and even do a testonline on
YouTube while staying on it to see how good
youare,” headded.



