MG Motor India plans tosetup lOO _
touchpomts in tier-3 /A4 c1tles by 2024-end
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MG Motor Indiaon Wednesday
said the companyissettoestab-

lish 100 newtouchpoints by the
1" “énttof this year in tier-3 and 4
4 cities and rural market across

India, with a goal of enhancing '

accessibility and bringing the

ébrand closertocustomers.
From sales and aftersales

perspective, the brand aims to

‘attain 100 per cent nationwide -
coverage and plans to have 520 - N

touchpointsin 270 citiesby end
of this financial year, it said ina
statement. -

With JSW Group coming in
as an investor and becoming a
joint venture (JV) partner with
China’s SAIC, the company last
month had announced plansto
invest ¥5,000 crore and set a
target of selling 10 lakh units of
passenger_electric vehicles in

marketis expected toreachone
croreunits annually

vmto MG 2 0 the next phase of

our journey in India. We are
working towards introducing
100 new MG dealerships this
year, tailored pamcularly for
rural and tier-3 and 4 cities,”

" Satinder Singh -Bajwa, Chief

Commercial Officer, MG Mo-
tor India, said.
Each of these dealerships

India by 2030 when the total :

/| . PUBLISHING PVT LTD., the Publisher &

will otfer the latest MG models

a 15-km radius, en-

suring qmck assistance within
C e

.

: Readers are requested to verify
" & make appropriate enquiries to satisfy
themselves about the veracity of an
- advertisement before responding to - any
published in this ne r. THG

- Owner of this newspaper, does not vouch for .
the "authenticity of any advertisement or
advertiser or for any of the advertiser’s
products andfor services. In no évent can the
Owner, Publisher, Prmter Editor, Directorfs,

of this pap be
held rspon51b|e/hable in any rpanner
whatsoever for any claims andfor damages
for advertisements in this newspaper.




