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electricmotorcycle in 2025.
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erating ‘demand. EVs across
categories - passenget vehi-
cles,mini trucks, three-wheel-
ers, large buses and scooters -
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ble the price of the ICE options.

“Evenif wewere tomake an
excellent bike like that (Electric
Himalayan Testbed), itwill cost
‘maybe 3x of what the current
mealayan costs,and it's prob-
ably not gomg to be that much

=

better, Why would people buy
it? So,the economicsdon'twork
yet.Butthisisverymuchtogive
aglimpseanda flavourof what
weareworking on,” Lal added.
Legacytwo-wheelerbrands
such as Royal Enfield have
been slower to embtace the
switch to electric. Bajaj Auto,
TVS Motor Companyand Hero'

" MotoCotpdebuted in the elec-

trictwo-wheelersegmentonly °
in the last two years, while
heavyweight Honda is yet to
makeaforay.But noneofthese
brands havean electricmotor-
cycle under their belt, éven
though 70% of India’s two-
wheeler market is controlled

by the motorcycle body type.



