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JSWMG todriveink
luxury cars in 2 years

Only new-energyvehiclesin luxe category to be sold via new line of showrooms

DEEPAK PATEL
New Delhi, 16 September

was planning to launch four luxury

cars in the next two years and that
they will be sold through a new show-
room line called ‘MG Select’.

The first luxury car will be launched
in the first quarter of 2025 and the com-
pany is planning to open 12 ‘MG Select’
showrooms in the next six months,
Gaurav Gupta, Chief Growth Officer, JSW
MG Motor India, told Business Standard.

The company, wherein the JSW
Group and other Indian entities now hold
a 51 per cent stake, would launch only
“new age energy vehicles” in the luxury
category.

“We will be limited to the new energy
vehicles — strong hybrids, plug-in
hybrids and electric vehicles. There is
only a seven per cent penetration of EVs
in the luxury space in India versus a two
per cent in the mainstream product cat-
egory. There is a higher appetite in the
luxury segment to look at these new pow-
ertrains and new fuel options across dif-
ferent body styles (roadster, sport utility
vehicle, etc),” Gupta said.

About 45,000 units were sold in India
in the luxury car segment in 2023,
recording a 20 per cent year-on-year
growth. However, this segment is just one
per cent of the total auto industry’s
domestic car sales.

When asked how will JSW MG's lux-
ury cars be priced, Gupta replied, “We
always been defining luxury at a price
point perspective. The new definition of
luxury is a mix of price point, exclusivity
in the experience and accessibility of that
experience.”

He said that the company wants
to improve accessibility of the luxury
cars to the Indian customers through MG
Select.

JSW MG Motor on Monday said it

JSW MG MOTOR DEALERS

HAPPIEST IN 2024: FADA
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Scoring well on factors like
marketing, productand
aftersales, JSWW MG Motor
has topped the dealer
satisfaction survey (DSS)

X 2024, followed by
Mahindra & Mahindra
and Hyundai.

The survey was
conducted by the
Federation of Automobile
Dealers Associations (Fada).
Hyundai, which was the

FADA DEALER SATISFACTION RANKINGS  topperlastyear, dropped to
the third place this year.
AUTOMAKER 2022 2023 2024 Factors such as product,
JSWMG Motor 3 MR ! marketing, sales and order
Mahindra & Mahindra 2 3 2 p|anning’ af[ersa|e5’
Hyundai [ 1 3 training, as well as business
Tata Motors 7 7 L viability and policy were
Kia 1 5 5 analysed in the survey,
Toyota Kirloskar Motor 6 6 6 Fada said.
Maruti Suzuki 8 2 7 _Atotal of1,377 dealer
principals, which run about
Honda Cars 9 b 8 4,500 outlets across India,
Skoda Auto NR* NR* 9 participated in the survey.
*Not ranked due to low sample size Source: Fada DEEPAK PATEL

“We are planning for a four to five car
display to begin with at MG Select, which
will imply a minimum of about 4000
square feet of display space. We are also
going to be inviting potential dealer part-
ners to come and join us. And we will be
looking at young new generation entre-
preneurs with an appetite for luxury to

join us,” he mentioned.

JSW MG is not the first automaker
to opt for two separate dealership
lines for its products. Maruti Suzuki India
sells its premium cars through

Nexa showrooms and Hero MotoCorp
sells its high end two-wheelers through
Premia stores.



