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2-wheeler exports fell 18% in FY23 
DEEPAK PATEL 

New Delhi, 13 April 

Two-wheeler exports from India 
fell by 17.8 per cent to 3.65 million 
units in 2022-23 (FY23), accord-

ing to data released by the Society of 
Indian Automobile Manufacturers 
(Siam) on Thursday. 

This decline is due to a rise in global 
inflation and the weakening of econ-
omies and currencies in key export mar-
kets of Africa, Latin America (LatAm), 
and South Asia. 

In contrast to FY23, two-wheeler 
exports from India jumped 35.4 per cent 
to 4.44 million units in 2021-22 (FY22). 

Vinod Aggarwal, president, Siam, 
told the media that the decrease in 
exports in FY23 is a “cause for concern”. 
He said that in some countries, the lack 
of ample foreign exchange reserves had 
led to a decrease in imports. 

India’s largest two-wheeler exporter, 
Bajaj Auto, saw its exports decline 25.45 
per cent to 1.64 million units in FY23, 
according to Siam data. 

TVS Motor saw its two-wheeler 

exports decline 16.06 per cent in FY23. 
While their sales outside India 

declined, Indian two-wheeler makers 
saw their domestic sales increase 16.88 
per cent to 15.86 million units in FY23. 

Domestic car sales also jumped 26.7 
per cent to 3.89 million units in FY23, 
according to Siam. 

Saket Mehra, partner, Grant 
Thornton Bharat, said Africa and 
LatAm are the two most important 
export markets for Indian two-wheeler 
companies.  Certain countries in West 
Asia (Egypt and Iran, for instance) and 

some in South Asia (including 
Bangladesh, Sri Lanka, and Nepal) are 
the other key export markets. 

Mehra said there has been a signifi-
cant increase in global inflation (from 
4.7 per cent in 2021 to 8.7 per cent in 
2022, according to the International 
Monetary Fund). This has led to a 
decline in global consumption, result-
ing in lower demand for two-wheelers. 

“This was one of the pertinent rea-
sons for reduced demand,” he inferred. 

Additionally, the recent appreciation 
of the US dollar has led to currency 

depreciation in most emerging econ-
omies, further impacting their imports 
negatively, observed Mehra. 

He said that in the West Asian and 
North African regions, consumer price 
inflation reached 9.9 per cent, higher 
than the global inflation level, due to 
“military disturbances in Ukraine and 
related sanctions”. 

The average (core) inflation rate in 
LatAm also sustained at around 8 per 
cent because of high energy and food 
prices, he added. He said that at a global 
level, the levels of inflation have likely 
peaked but will remain elevated in the 
short term. 

In the two-wheeler space, motor-
cycle exports have fallen; scooter 
exports have, however, risen. 

According to the automotive indus-
try body, scooter exports jumped 18.97 
per cent to 416,935 units in FY23. 
Motorcycle exports fell 20.87 per cent 
to 3.23 million units. 

Rajat Mahajan, partner, Deloitte 
India, said that the drop in two-wheeler 
exports may be explained by economic 
factors and FY22’s high baseline. 
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