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The country’s largest two-
wheeler manufacturer Hero
MotoCorp on Wednesday
said it has got “all the in-
gredients” to grow its mar-
‘ket in all the key five
premium or power brands —
Xtreme, - Xpulse, Mavrick,
Karizma' and Harley-David-
son’' X440 — with the new

product line-up starting with-

the upcoming Bharat Mobil-
ity Global Expo.
For the- overall two-

' wheeler- market;- the -com-

pany said demand hias coine
back from the rural markets,
leading the growth for every-
one. For instance, for Hero
MotoCorp, the rural markets
conribute 53 per cent of the
overall ‘sales now, as com-
pared with 40 per cent two
years ago, Niranjan Gupta,

Chlef Executlve Officer,’
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. Xtreme 250 will be launched at the

Bharat Mobmty Global Expo on Friday

Hero MowCorp, told repoyp
ershere, i i

“We  are address
premium from a complete
360-degree perspective. Ob-

viously, as we convert these .

brands into power brands,

- we'll start seeing the' results

into the market-share flow as

well,” Gupta said in a select -

media roundtable.
He said compared with

brand= in the la&t tw0 yeaxs‘
only with Harley-Davidson,
Mavrick, and the re-entiy of
Karizma. The company has

- also launched new stores

called Premia for these

products .and its eleciric

vehicle (EV) brand ‘Vida’
and has crossed 60 such

'storesover the last one year. .

ients’ to grow ma;

&ke‘t

According to the edera-
tion of Automobils 1vealers’
Associations (FADA), Hero
MotoCorp’s ‘market share .
declined to 29.02 per cent in .
calendar year (C) 2024
from 31.33 per cent 1 CY23,
though in terms of retail’
sales the number of sales
grew at 54,87,778 units in
CY24 (53 49 423 units).

PREMIA STORES -

. “We will soon cross 100 -

Premia ‘stores befure June-
end, and then the ourney
will be again to inc: use that
number as well. We are up-

t00 (normal showrooms), we
call it Hero 2.0 and we’ve up-
graded 700 stores at a speed
of more than one :
day in the last
years. And, then embedding
within this is the entire phy-
gital journey, where we have
done a lot in terms of digital

‘and artificial inve] hgence

~ -

(AI), the customer journey,”
Gupra said.
Talking about rural mar-

“kets, Gupta said it bounced

back during the festival séa-
son and the company hoped
the trend to continue. Head-

" ded that the rural markets

are not yet fully back, but
there are “green shoots”.

““The Covid wave im--
pacted rural areas the most -
and that impacted.. — the
medical cost going up, the
confidence level going down
50 you conserve the spend-
ing — and the uremploy-
ment which led to the rural
curb .on the consumption;-
now you see things coming
back... The crop has been de-
cent, monsoon has been de-
cent and the MSP of the.
crops have been going up. So
that’swhy I would say thac all
the ingredients of rural con-
sumption have moved in the
right direction,” Gupta ex-
plained.




