Premium handset sales up as Amazon gets 5G on speed dial

ARYAMAN GUPTA
New Delhi, 14 May

Asoverall smartphone shipmentsin
India hit the skids, e-commerce giant
Amazon India hasrecorded a1.7-fold
year-on-year (YoY) rise in sales for
premium handsets (that costs over
$500) duringthe first quarter of
calendaryear2023(CY23).
Thisrode onthe coat-tails
of skyrocketing 5G
devicesalesand
increasingdemand
fromtier Il regionsand
beyond.

Thee-commerce firm has
found successinthissegmentata
time when the smartphone marketis
witnessing anew wave of
‘premiumisation’ as consumer
preference shifts towards high-end
devices. “Thisgrowth is mainly being
drivenbyupgrades,” says Ranjit Babu,
director, wirelessand home
entertainment, Amazon India. “Weare
seeingalarge number of customers
upgrade their devicesacross multiple
pricesegments, with 5Gbeingahuge
growthdriver,” headds.

Smartphone shipmentsinthe
country fell 16 per cent YoY to 31
million unitsin Q1CY23, reachingthe
lowest first-quarter shipmentsin four
years, accordingtoareport by the
International Data Corporation (IDC).

Asoverall shipmentsdwindled,
Amazon’ssmartphone business grew
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onayearlybasis. The firm witnessed
30 percent YoY growthin2022,
driven by the upgrade market, festival
seasonsales,and anincreased
demand for 5G devices. Moreovet,
premium devices have driven growth
forthee-commerce firm.

“The premium segment has
nearly doubled on-year,” says Babu.

“Wedid quitealot of workinthe
market last yeartoincrease
affordability for customers. Through
our partnerships, we are able to offer
customersvery attractive equated
monthly instalment offers,” headds.

The premium smartphone
segment has recently cometo the fore
duetoadeclineinentry-level devices.
Lowmargins onlower-end devices
have caused fewer vendors tolaunch

smartphonesin thissegment.
Consequently, the selection of high-
end devices has skyrocketed; original
equipment manufacturers would
rather sell fewer units and earn higher
revenue. Therisingaverage selling
price for devices, which stood atan
all-time high of $265in Q1CY23, isalso
acontributing factor.

The 5G effect

Amazon, whichlaunched itsown5G
store, called 5th Gear, four months ago,
isalsobettingbigon 5Gdevice sales.
Through 5th Gear, Amazon offers
customersacurated selection of 5G
devicesand educatesthemonthe
potential of these devices using video
sessions hosted by experts.
“Wearespendingalotoftime and

effort tobuild our 5G store and are
tryingto help customers make
informed decisions on 5G,” says Babu.
Theshare of 5G smartphone
shipmentsin the countryincreased to
45percentin Q1CY23, up from 31 per
centintheyear-ago period, led by
Samsung, which accounted for more
thanaquarter of the SGsmartphone
shipments, IDC data signposts.
Currently, Samsung, OnePlus,
Realme, Xiaomi, and newcomer
iQOO0 are some of the top brands on
Amazon. “Weare very bullish on 5G.
Inthelastquarter, over 50 per cent of
smartphonessold on our platform
were 5G devices. We have seen brands
acrosstheboard listingwide
selections of 5G phones across price
segments,” says Babu, adding,

“Today, Amazon has the largest
selection of SG devicesinIndia.”

TierII + Focus

Babusaysalotof the demand for
smartphoneson Amazon, premium
devicesincluded, iscoming from tier
IIregionsand beyond.

“Customersintier Iland beyond
citiesare now using more mid-range
and premium devices. We are now
seeinga much wider selection of
devicesavailablein these price
segments, with strongbuild quality,
faster processors, AMOLED displays,
and better batteries. Customers are,
therefore, choosingtoupgrade,” he
reveals.

Asmuch as80 per centofall
Amazon’ssmartphone ordersare
coming from these regions.

“Three of four customers that buy
asmartphone on Amazon belongto
tier ltowns and beyond. This, we
believe, isa huge growth driver for
us,” says Babu. He claims Amazon’s
multiple language options have
furtherimproved accessibility for this
demand.

“We now serve customersin eight
languages, and we have seen some
traction there, which hasincreased
demand,” headds.

Aside from improved connectivity
dueto5G, increasing affordability,
coupled with better processors, has
alsogivenafillip togamingdevice
saleson the platform.



