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French carmaker Citrodn
plans a signif cant rampup in
*_ales and service oudc,ts, as
the cornpany aims to boost
sales with network expansion
and nerv launches.

Under irs Network E\.Dan.
sion Programme, q-hich s'eek
to make the CitroEn brand
available to consumers bel-
ond tier-Iftier-Il cities, the
c.ompany will be expanding
the number of sales and ser-
vice touchpoints to 200 bvthe
endof2024 -ftom 58 now.

There wilI be a 400 per cent
grow-rh in the neritork. The
new dealerships udl come up
across urbal, semi-urban,
and nual markets,,, said a
compary statement. .,Our 

fo_
cus extends to tier-III and
even der-fV markcts, srra
tegically chosen for their
proximity to tier-I and tier-Il
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S€6q&SSA A#:'l Citroen will be expanding its sales and service
touchpoints to 200 by the end of 2024 from 58 now

cities and their potential for
sutsrantial grou,th. these
markets boast burgeoning
consumer bases eager for en-
hanced accessibili{, to qual-

It-y_ ploducts and services,,,
Shishir Mishra, Brand Dii-
ector, CitrcEn India.

INVESIMENTBOOST
The company currenrly seUs
lour models - E-C3, C3 Air-

f F-

cross Sf-l'V, C3 and CS Air-
cross SlA,. During the i I
months oi this fiscal, rhe
company sold about 7,400
units in the Indian market,
while it erported close to
2,700 rurirs of India-buiit
SLlVs.

- Earlier this year, tle group
had announcei an addifional
invesEnent of T2,000 crore
under its Citrodn brand.
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