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Skoda Auto Indla eyes expansmn in 2025

Aroosa Ahmed
Mumbal

With a demand uptick in the
hinterland, Skoda Auto India
is anticipating more than 50
per cent of its sales to come
from tier-2 and -3 cmes,
top official said.

The company is eyemg a
market share of 2.5 per cent
by theend of CY25. )

To that end, it will be ex-
panding  its - touchpoints
across the country and will
launch anew sedan in the In-
dian automoblle market this

ear.

“The tradmonal deﬁm—
tions of rural do not apply in
india. They are homes that
are at the centre of clusters
of villages and small town-

ships. That is what we are fo- -

cusing ‘on, these clusters,
which feed smaller areas
around,” Ashish- Gupta,
Brand Director, Skoda Auto
India, told businessline.

“Last year, we had 260 out-
lets, and by the end of this
year we plan to be around
350 outlets. Qf the 350 out-
lets, up to 65 per cent of the
outlets will be in tier-2 and -3
‘cities,” he said.

“Once we complete our
network expansion, I expect
tier-2 and -3 towns to con-
tribute more than 50 per
cent of thebusiness.”

Through its product port-
folio, the company plans to
bring in a value proposition

along with price affordability

to its customers.

PRODUCT STRATEGY

“Our strategy is to stay relev-
ant with the right product
portfoho ‘with the right ser-
vice costs. Automatics is a
big opportunity. India is still
a heavy manual transmission
market, with almost 75 per

cent of the overall market be-

ing manual.

“But with the kmd of en-
gineering strength we have,
we havea chance to influence
how India moves and to

- bring the benefits with the

ease of mobility that auto-
matics can offer. This could
be the building block of our

Ashish Gupta, Brand Director, Skoda Auto India

differentiation pillar,” he
said. ‘
The company that re-.

" cently ‘launched Kylag, a.

sub-4-meter SUV, is manu-
facturing 4,700 units per -
month. ‘

After the network expan- . ﬂ%‘

sion, the company expects to .
grow the Kylaq volumes up .
to 30 per cent in 2025.

RARE EARTH MAGNET
Skoda Auto India stated that
the rare earth magnet shor- -
age will not impact its opera-
tions and vehicle productlon
in India. 3
“We are evaluating bring- |
ing in electric vehicles to In-
dia. There is'no impact of

]

rare earth magnet on the do- ;
mestic.  business,” added -

Gupta. .ty »
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