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Hitby largeecsle imports and
a fall in traditional prodect
reahsatxon, leading ° steel’
companies ~are focusing

more on increasing the share
“of value-added products and

pushing ' sales to MSMEs
through the online medium,

: The US government has . *
alreadylevied animport duty -

of 25 per cent on steel and
made it even more difficult
for Indian companies to tap

those markets. Steel com- -
panies’ profits have beenun-
der/ pressure as cheap im-
- ports have put pressure on

domestic steel -prices amid
weak demand.

» Utsav Verma, Head of: Re—
search Institutional: Equit-

rgking’{ said

ear, steel
eakening

gradua]ly over the last four _

quarters,” headded.

* In this back drop, steel
companies are betting big on
launching newer products
that target to substitute im-
ports. ArcelorMittal Nippon

Steel India recently commis-

sioned two modern contmu—
ous galvanising
lmes dedicated to-manufac-
turing advariced automotive

 steel products at its Hazira.
plant in Gujarat. The initiat-

ive builds on thé success of
Optigal and Magnelis, intro-
ducedbyAM/N S Indla,

Firms will be Iaunchmg Dewer products
to substrtute imports soc s 7 Y %3

domestic market and stop
- imports completely after the
-series. of products intro-
‘duced by the company. All

' the "'"'Qducts introduced will

ch the/quality standards
) of parent companies, Ar-
celorMittal and
Steel, and some of th m will
be manufactured fof‘ 1

txre reqmrements from the;' cing tt

- areas, bemdesizs experience

tegic emphasis. on ‘import
substitution has the poten-
tial to foster long-term sus-
‘tainability, Besides value ad-
ded and speciality products
(VASP), some of the com-
panies, suchas JISW Steeland
Tata Steel, have been focus-
ing on ramping up capacity
and using alternate . sales
channels to target micro,
small and medium enter-

. brisgs.

. VASP SALES

JSW Steel reported that ltS
domiestic VASP sales were up
.13 per cent in the December
quarcer and accounted for 60
per cent of all sales. The
company opened 280 JSW.
Shoppe. and JSW Shoppe
Connect stores this fiscal
and ' -enhanced  overall
branded stores t0 2,339 from
©2,059inFY24.It has 739ISW

Shoppe across urban areas

and 1,600 JSW Shoppe Con-
nect in semi-urban and rural ¢

JSW One, '
form, 1
- %14,000 cr
imes from the last fiscal,
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