First-time buyers steer towards SUVs: Hyundai India COO

DEEPAK PATEL
New Delhi, 11 March

First-time car buyers are now
choosingsport utility vehicles (SUVs),
and the gradual decreasein
hatchbacksalesinIndiais nothingto
be concerned about, Tarun Garg,
chiefoperating officer of Hyundai
MotorIndia (HMIL), said on Monday.

Accordingtoa CRISIL Ratings
reportlast month, the share of SUVs
intotal passenger vehicle (PV) salesis
expected to grow from 51 per centin
2022-23t0 62 per centin2024-25.

Garg, speakingtoreporters after
thelaunch ofthe SUV CretaN Line,
expressed his disagreement with
concernsthat the drop in hatchback
salesimplies that several first-time
buyersarebeingedged out of the car
marketitself.

“Ifthat (first-time car buyers not
buying) was happening, then the
overall numbers would not have

grown. In2023, the industry’s volume
growth stood at 8.3 per cent, whereas
the compound annual growth rate
stood at4.3 per cent for five years.
This means we are okay,” he said.

“How many countries in the world
havestill reached the pre-pandemic
level of car sales? India reached the
pre-pandemiclevelin2022and
surpassed it againin2023. Since we
are growing, the first-time car buyers
arevery clearly movingtoSUVs, and
we should not be too worried about
that,” headded.

PVsalesinIndiareachedarecord
high of4.1million unitsin 2023,
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recording ayear-on-year growth of 8.3
percent.

Theshare ofhatchbacksin the
industry’s total car sales was only 27
per centinJanuary-February
thisyear.

“Lastyear, it was 30 per cent. Very
clearly, customers are movingup,”
henoted.

Agood carwill alwayssell,
heasserted.

“Priced betweenl6
lakh and%101akh, youcan
see howsuccessful the
Exteris. Even
competitioninthat

segment is doing well. Clearly,
customersare movingtothe SUV
body shape, to premiumisation, to
thehighend. Atthesametime, ifyou
haveagood productin the sub-x10
lakh segment, Ithink thereisagood
market forit,” hesaid.

Hesaid that 27 per cent of total
salesarestill coming fromthe
hatchbacksegment. It cannot
beignored, hesaid.

“Thatiswhyin 2023, we
launched an upgrade of all
three of our hatchbacks —

'/ inbeingafull-range
manufacturer,” hesaid.
When asked about
theupdateon
HMIL'splanto
issueaninitial

itsManaging
Directorand

the NIOS, Aura, and the i20.
Hyundaitakesalotofpride

publicoffering,

Chief Executive Officer Unsoo Kim
said, “Sorry,Iamnotinapositionto
commenton thatat the moment. We
willshareinformationatan
appropriatetime.”

TheCretaN Line waslaunched on
Monday at astarting ex-showroom
priceof16.821akh.

HMIL, India’s second-largest
carmaker, has sold a total 0f22,000
unitsofthe N Line productsin India
between 2021and 2023.N Line
variantsare high-performance and
sportier-looking cars compared to
their traditional models.

“Volumeis not the objectivein N
Line products. Weunderstanditisa
niche market. Asacarmaker, itisour
responsibility that thisset of
customers —looking tobuy aunique
setof wheels —must have afactory-
fitted carthat not only hasall those
changes it wants but some sporty
looks and some performance,”
Gargsaid.



