Limited charging infra biggest
challenge to EV growth: Auto cos
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Limited charging infrastructure and is-
sues related to its availability and relia-
bility remain the biggest challenge to
the growth of electric vehicles (EVs) in
India, according to top executives of
Tata Motors Passenger Vehicles, Hyun-
dai Motor India, and BMW Group India.
Speaking at the fifth Global Electric
Mobility Summit organised by industry
body SIAM, the automakers on Tuesday
said that while EV adoption had picked
upin recent years, limited availability of
chargers, lack of uniform charging sys-
tems, and low consumer confidence
continued to slow wider acceptance.
Shailesh Chandra, managing direc-
tor (MD) and chief executive officer
(CEO) of Tata Motors Passenger Ve-
hicles (TMPV), said charging infra-
structure remains the “one biggest
barrier” even as the market has ma-
tured. The government has been allo-
cating funds, better coordination was
required to scale up charging networks.
The EV ecosystem in India had
evolved in phases, he said, with the com-
pany initially focusing on home
chargers, then partnering Tata Power for
public charging, before multiple charge
point operators entered the market as
EV volumes crossed 100,000 units.
However, he noted that the prolif-
eration of charging apps and net-
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CCTHERE IS A NEED FOR SYSTEM
THINKING AND AGGREGATION SO
THAT THE CONSUMER
EXPERIENCE IMPROVES )

Shailesh Chandra, MD and CEO, TMPV

works had created new challenges
for consumers.

“There is a need for system think-
ing and aggregation so that the con-
sumer experience improves,” he said,
stressing the need for coordination
between vehicle manufacturers,
power distribution companies and
charge point operators.

Hyundai Motor India MD and CEO,
Tarun Garg, said charging-related
anxiety continued to affect customer
behaviour, even as automakers localise
components such as battery packs. He
said assumptions that overnight home
charging using alternating current (AC)
chargers would be sufficient have
proved inadequate.
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CCRESEARCH SHOWS
THAT CUSTOMERS ARE
APPREHENSIVE OF TAKING
THE VEHICLE OUT )

Tarun Garg, MD and CEO, Hyundai Motor India

“Research shows that customers are
apprehensive to take the vehicle out,”
Garg said, pointing to limited aware-
ness about charger compatibility and
availability.

To address this, Hyundai intro-
duced a charging management system
that gave customers access to around
29,000 chargers, he said.

BMW Group India President and
CEO, Hardeep Brar, highlighted the
large gap between the number of EVs
on Indian roads and available charging
infrastructure. He said there were
around 7.5 million electric vehicles in
the country and roughly 30,000 public
chargers, translating to a ratio of one
charger for about 250 vehicles.



