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- Tata Motors is aiming to claw
. ‘back market share in com-

. mercial vehicles (CVs) and

i improve it further, taking it

to 40 per cent in 2027 while

‘it also plans to boost its

EBITDA to the teens level
from 11.8 per cent, the com-
pany said in an investor
presentation.

lts share in the GV seg-

 ment fell vo 37.1 per cent in

‘rom 39.2, per cent the
s year, though it
ned its market share

" in its core heavy truck port-

folio.

Tata ‘Motors also plans

capex at 2-4 per cent of rev-
enues for its CV business,

. compared to 2.8 per cent of
- revenue last year at %1, 900

crore.
The focus would be on im-

" proving market share and

profits, and market beating

revenue growth, it said. The

path to this target would be’

achieved through boosting

revenue scale of operations,
margin-accretive  business.
with low capital base and .-
high return on capital em-
ployed, and efficiency in "

costs.

The company said it had

met, in FY25, most of the
commitments it had made
for the segment, such as
double-dlgxt EBITDA mar-

gin, capex target and exceed-

ing free cash flow guidance at

10 per cent of revenue. It ad-
ded it expected domestic CV -

industry to continue on a
steady upward trajectory. Its

focus would also be on the
small CV business where it -

plans to win back market
share through product port-

folio improvement. and. in- .

creased competitiveness.

STRONGER PORTFOLIO _
In the passenger segment
the maker of Nexon and Har-

'er vwm,les plans  to
strengthen  its portfdlio,
through strategic mtervern-
tions across its hatchbacks
and SUVs. Over the next five
years, it plans to have seven
new nameéplates and 23

- product refreshes.
By F'Y30, it aims to achieve.

TﬁM@ t0 grow co ymmercial vehicle
re to 40% by 2027

10 per cent EBITDA for the -

consohdated electric vehicle.
and passenger vehicle (PV) -
. business and positive free -

cash flows,

In the PV segment, it ex-

pects demand to be muted in
the current fiscal year fol-

lowing on the moderation in
- demand seén last year. The

company plans to launch the

‘Sierra in the second half of

FY26. ,
It said global ﬁade uncer-
tainties could result in con-

tinued volatilities. Last fiscal

year ‘was marked by in-
creased competitive intens-
ity in SUVS, as well as infla-
tionary trends = in

‘commodities and forex.
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