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Prices of all models to be raised by
5% from April 1, says MD & CEO
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Mercedes-Benz India is moving “a bit slow” in terms of new
launches and prioritising current customer demand by reducing
waiting periods for deliveries, its managing director and chief
executive officer (CEO) Santosh Iyer said on Thursday.

The company has over 4,000 bookings, and its waiting
period is between two and eight months, Iyer told Business
Standard in an interview. India’s largest luxury carmaker sold
15,822 units in 2022.
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Iyer said
the company was
conscious of the fact that this was the second price hike after
January. “However, for sustainable growth in India, these price
hikes are inevitable,” he added.

“We have ten launches planned for the year. We have done
one launch. We have gone a bit slow on the launches because
we want to cater to the current customer demand and reduce
the waiting period,” Iyer said on Thursday.




