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After incurring losses for two 
years on the trot, German lux-
ury automotive company 
Bayerische Motoren Werke AG 
(abbreviated as BMW) has 
posted net profit in India in 
2021-22 (FY22), primarily due to 
high demand of its top-end 
vehicles, cost optimisation, and 
price hikes, Business Standard 
has learnt. 

BMW India said in its FY22 
financial statement that the 
company is focusing on growth 
and achieving profitability 
through induction of new pro-
ducts in the market, strength-
ening its dealership network, 
and improving customer satis-
faction while reducing costs. 

The company posted its 
highest-ever revenue in India 
in FY22 at ~4,365.8 crore. It 
posted a net profit of ~60.06 

crore in FY22 after posting 
losses of ~12.55 crore and ~49.34 
crore in 2020-21 (FY21) and 
2019-20 (FY20), respectively. 

BMW India did not respond 
to queries until the time of 
going to press.  

BMW India sold 8,320 units 
of cars in FY22, compared with 
5,856 units in FY21, according 

to the data released by the 
Federation of Automobile 
Dealers Associations. 

Sources said a high demand 
for its premium vehicles after a 
pandemic-induced slump 
assisted BMW India in turning 
around its operations in FY22. 

BMW Motorrad, the two-
wheeler arm of the company, 

more than doubled its sales in 
India at 5,191 units in 2021 over 
the previous year, with models 
such as the G 310 R and the G 
310 GS driving volume during 
the year.  

Business Standard has 
reviewed the financial state-
ments of BMW India and its 
rival Mercedes-Benz India, 
which also turned around its 
operations in FY22 after mak-
ing losses for two years. In fact, 
Mercedes-Benz India posted its 
highest-ever net profit in FY22. 

Mercedes-Benz sold 11,942 
units in FY22, compared with 
its peak sales of 18,211 units in 
2018-19 (FY19). However, 
the company earned 
net profit of ~442 
crore in FY22, 
compared with 
~310.4-crore net 
profit in FY19. 

About FY22 
results, Martin 

Schwenk, managing director 
and chief executive officer, 
Mercedes-Benz India, said the 
company has been witnessing 
a rise in demand for its top-end 
vehicles, which have contrib-
uted to a higher turnover and 
increased profitability.“In 
addition to the robust demand 
for our top-end products, the 
ongoing cost disciplines and 
premium pricing of our pro-
ducts play a pivotal role in mak-
ing the company future-proof, 
resilient, and set-
ting the pace 
for the 

coming months and years,” he 
added.  

Mercedes-Benz India 
incurred net losses of ~108.2 
crore and ~91.4 crore in FY21 
and FY20, respectively. 
Sources said the price hikes by 
Mercedes-Benz and BMW dur-
ing FY22 to primarily offset the 
rising input costs have also 
assisted in augmenting profit. 
In April last year, BMW India 
increased the prices of its 
select models by up to  

~3.8 lakh. 
  

IN THE GREEN LANE AFTER 2 YRS ~ crore

                    Mercedes-Benz India                                  BMW India  

           Revenue              Net profit/loss                  Revenue        Net profit/loss  

FY15         4,182.1              302.4                                 2,224.97                         -49.13 

FY16       5,925.6              335.9                                  3,321.20                     47.9 

FY17        6,183.6              376.3                                 3,607.50                -144.6 

FY18       6,106.9              305.5                                3,585.30                116.2 

FY19        6,314.3              310.4                                 3,770.40                    20.6 

FY20      4,819.0              -91.4                          3,458.50                   -49.34 

FY21        3,639.0              -108.2                              2,865.30                         -12.55 

FY22       6,188.5              442                                   4,365.80   60.06 
Source: Company documents 


