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FY 25 PERFORMANCE HIGHLIGHTS CONTRASTING TRENDS

Honda's two-wheelersin
the fast lane: car sales skid

NITIN KUMAR
New Delhi, October 8

HONDA MOTOR COM-
PANY'S Indian subsidiaries
have reported sharply diver-
gent financial performances
for FY25, highlighting the
contrasting trends in the
two-wheeler and passenger
vehicle markets.

Honda Motorcycle and

" Scooter India (HMSI) reported
astrongyear,with revenueris-
ing 23%1t0¥39,970 crore and
net profit jumping 38% to
¥3,727 crore. The company’s
expensesincreased to 334,973
crore, reflecting higher pro-
duction volumes but con-
trolled costs.

~ The two-wheeler maker,
which remains the country’s
second-largest, continued to
close in on market leader Hero
MotoCorp.

HMSI’s domesticsales grew
18%year-on-yearto 5.33 mil-
lion units in FY25, up from
4.53 million units a year ear-
lier. Its market share stood at
25.37%, compared with Hero
MotoCorp’s 28.84%.

The performance was sup-
ported by steady demand for
models such as the Activa and
Shine,aswellasrecoveryinboth

THE NUMBERS GAME

® Honda Motorcycle and
Scooter India (HMSI) ;
reported a-strong
year, with revenue
rising 23% to
39,970 crandnet
profit jumping 38%
t0g3 727 cr

® Firm's expenses
increased to

¥34,973 cr, reflecting
higher production
volumes

" m HMSI's domestic sales
- grew 18% y-o-y to

V4 5.33 mnunits in FY25,

up from 4.53 min units
ayear earlier

® Honda Cars india's revenue
rose 5% to T17,545 cr, but

net profit slipped 9% to

¥604 cr due to weaker margins

and rising costs

#The 4W's
expenses increased
to%16,61%9 cr
during the year

s Honda Cars sales
volumes dropped 24% to
65,925 unitsinFy25
from 86,584 units
inFY24

rural and urban markets. The
firmalsobenefited fromaricher
product mix and improved

* operatingefficiencies,helpingit

sustain margins despite higher
input costs.

Honda Cars India(HCIL),the
group’s passenger vehicle arm,
posted a more subdued set of
numbers. Revenue rose 5% to
¥17,545 crore, but net profit

slipped 9%t0 %604 crore dueto
weakermarginsand rising costs.
Expenses increased to 316,619
crore during the year.

HCILs sales volumes
dropped 24% to 65,925 units
in FY25 from 86,584 units in
FY24, underlining the com-
pany’s struggle to sustain
momentum in a market dom-
inated by larger rivals and new

entrants. The company
remains outside the top five
passenger vehicle makers.

Although models such as
the Elevate SUV and Amaze
sedan contributed to sales,
overall performance was
weighed down by competi-
tive pricing pressures and
limited presence in fast-
growing segments.




