One in four cars sold Dy
BMW are now electric

VIKRAM CHAUDHARY
New Delhi, April 8

AT ATIME when Audi has tem-
porarily stopped selling elec-
tric vehicles (EVs) in India —
and Mercedes-Benz sells just
one EV for every 10 cars it
delivers — BMW Group India
has said that one in four cars
sold by it are now electric. '
Hardeep Singh Brat, presi-
dent & CEO, told FE that the
Group — BMW plus MINI —
posted itshighest-ever Q1 cal-
endaryear carsaleswith 4,567
units delivered, representinga
17%year-on-year growth, but
the tipping point was that EVs
now form 26% of its sales.
“We’ve made electric main-
stream,” Brar said. “We sold
* 1,185 units of BMW and MINI
EVs in Q1 — achieving 83%
growth — and now have 70%
market share in luxury EVSs”
The growth was led by a
wide portfolio of six EVs —
BMWIi7,iX,i5,iX1 LongWheel-
base, MINI Countryman E, and
Countryman SEALLA — aswell
as its charging infrastructure
initiatives. “BMW and MINI
customers noy enjoy access to
over 6,000 charging points
nationwide,”Brar said.
Anautomotive analyst told
FEthat of these six EVs, theiX1
, | Long Wheelbase — priced
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Z51.4 lakh — formed almost
809 of sales. “It is the coun-
try’s most affordable luxury
EVs, and is the reason for high
EV numbers by BMW,” he said.
“The carmaker sold almost
950 units of the iX1 Long
Wheelbase justin Q1CY26.
Meanwhile, Audi has
removed all EVs from its web-
site, but Balbir Singh Dhillon,
head of Audi India, said it’s a
temporary measure. “Audi
exhausted its initial quota for
the first lot of EVs,and is now
in the process of working out
something new;” he said. Audi
was an early-mover, and
launchedthee-tronSUVande-
tron Sportbackin 2021. These
were followed by the high-per-
formance e-tron GT and RS e-

tron GT sedan later thatyear.In
2023, Audi drove in the Q8 e-
tron and Q8 Sportback e-tron
toIndia.Butallhavebeentem-
porarily discontinued.
Luxury market leader
Mercedes-Benz, which has
about 10% EV penetration, is
now getting ready for the
numbers game. It will launch
the CLA Electric on April 24.

Priced in the T60-lakh range, .

it will be the carmaker’s most
affordable EV, and yet San-

' tosh Iyer, MD & CEO, Mer-

cedes-Benz India, told FE that
Mercedes-Benz won’t be
competing on price. “Yes, we
want to attract Gen Z buyers
and driving enthusiasts, but
we won’t be competing on
price,” he said.



