‘Digital public
infrafuelling
innovation’
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India’s digital public infras-
tructure (DPI) ecosystem is
fuelling market innovation
and value creation, accelerat-
ing the emergence of new
startups, and enabling them to
challenge incumbents, said
Nandan Nilekani, co-founder
of Infosys who spearheaded
the country’s unique identifi-
cation project, on Thursday.

“Now clearly all the pieces
are there — technology, the
interfaces (DPI), and the ven-
ture money,” said Nilekani,
during a fireside chat with Anil
Kumar, chief executive officer,
Redseer Strategy Consultants,
during the consulting firm’s
“Ground Zero 9.0, Resilience
in Action” event here.

“I think we’ll be seeing an
acceleration of startups that
use the various (DPI) infras-
tructures that we have to build
(innovations).”

He said DPI was becoming
much more organised.
Platforms such as the Open
Network for Digital Commerce
(ONDC) were creating hacka-
thons for companies to build
innovation. Antler India, a
leading early-start investment
platform, has created the
country’s first ONDC-focused
venture platform.

DPI refers to blocks or plat-
forms such as digital identifi-
cation, payments infrastruc-

ture, and data-exchange
solutions.
These help countries

deliver essential services to
their people, empowering cit-
izens and improving lives by
enabling digital inclusion.
“For instance, Aadhaar
does identity and UPI (Unified
Payments Interface). Then you
do it for the whole population
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and make it very inclusive and
low-cost to enable billions of
transactions,” said Nilekani.
“You open it up with inter-
faces so anyone can build
applications on top of it.”
Aadhaar and UPI are
already mature programmes
now. UPIdoes 10 billion trans-
actions per month. Today it is
used by 350 million people
and 50 million merchants.
“The vegetable or the
coconut vendor on the street
is using UPL,” said Nilekani.
The fact that the platform
is free and small transactions
are widely done has enabled
democratising digital pay-
ments across the country,
beyond metros in small cities
and towns.




