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BUOYED BY AN uptick in business,
Bengaluru-based shared mobility

firmYuluistargetinganinitial public |

offering (IPO) in the next two-three |

years, co-founder and CEO Amit.

Guptasaid.The companyisalsoclose |
tp achieving profitability, he said.

¥ “Wewill bealmost breakingeven
at the Fbitda (eatnings before inter-
est,taxes,depreaatlon andamortisa-
tion) level by FY25 end. We turned
- Ebitda-positive in Soptembel There
will be a continuous margin expan-
sion from here on and will become
profitablein FY26, Gupta told FE. .

1 Backed by BajajAuto, Yulu is aim-

ifig to raise $100 million in the next

12, months wlndlwﬁlbe usedtofund
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_itsexpansion —includingmore than
doubling its fleet size to 100,000
-~ electric two-wheelers.The company . -

plans to hold road shows for the lat-
. est fundraise, which will be its Series

C round, before going for the next -

round of equity funding next year.
“Magna and Bajaj Auto have a

' '199% stake each in Yulu, Bothwillbe -
-part1c1patmg in the Series C round. .

Wewouldlike togeton board afinan-

-yeam

Medium-term expansion plans
include dffering its two-wheelers on

 lease financing. Its current fleet sits

on thebooks as the vehicles are bou-
ghtoutrightusingamixofequityand
debt.In the next three-four quarters,
Yulu plans to enterlease financing.
“There are conversations with"

. some players from Far East who are

cial institution investor to lead this
round who can become our long- |

term investor. This will help our IPO
plans,” Guptaadded. '

N

keen to come in and put their funds.
That will be the time when we will
start putting in more asqets undet
leasing financingwhichwillnotbe on

' ourbooks 7 Gupta added.

' Quick commerce has given a sig-

 nificant boost to Yuluw’s opera’clom

The value proposition of Yulu’s pur-
pose-built EVplatform has: enabledit
tobuild partnershipswith food deliv-
ery and g-comm firnis like Zomato,
Zepto, Blinkit, Swmpyand others.




