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Hero MctoCorp Q1 net
Lry 55%to {1,706 crore

re
Our Bureau
N€w Delhi

Vroomrnq ahead
Qlry26 QlFY25 9i,

(f cr) G cl) chao-qe

Net Profit 1,705.6 1,032 65

Revenue 9,728 10,211 -5

Salesramr 13.67 15.35 -11

Hero MotoCorp, on \\'ednes-
da1', reported a consolidated
net profit of {1,705.6 crore
for Q1 FY26, up 65 Per cent
Year on vear as compared
with t1,032 crore i:r Ql last

Year.' 
However, revenue from

operations declined 5 Per
cent to <9,728 crore
(t10,211 crore).

Sales ofthe comPanY also

declined v 11 per cent to
13.67 lakh units (15.35 lakh
units).

"Consolidated profit for
the quaner includes one-
time gain of T722 crore on
account of diiution of the
company's share of invest-
ment in associates con-
sequent to Public Issue and
Private Placement," Hero
MotoCorp said.

PRODUCT PORTFOLIO
During the quarter, Hero
Motocorp srrengthened its
product posirioning through
pordolio enrichment. In the
i25cc scooter segment, the
company launched Destini
125 andXoom 125.

In the 100cc motofcycle
segment, it expanded the HF
De-luxe porrfolio with the
launch ofthe HF Deluxe Pro,

The company also contin-
ued to see stead,v mo-
menumin its electric mobll-
iw business under the \rida
biand, reinforcing its Posi-
tion in the evolving EV seg-

ment. Global business oPer-

During the
quarter, Hero
MotoCorp
strengthened its
product positioning
through por"tfoiio
enrichment

ations also outperformed
industq' trends, drir-en bv
grorth in ke,v international
markets and an expanding
porrfolio across both
prernium ald cofilmuter mo-
torcl cles, it added.

"Our profitabiliry and
margins remained resilient,
supponed by srrong demand
for our entryand deluxe mo-
torcycles and 125cc scooter
segments. \\re are u,itnessing
good rraction in our electric
mobility business (Vida),
and gtobal operarions also

remained ahead of indusm,
reflecting the srrength ofour
brand in international mar-
kets," Vilek Anard, Chief
Financiai officer, Hero Mo-
toCorp, said.

\['ith fal.ourable customer
sentiment, upcoming' fest-
ival season and a robust
pipeline of nev, product
launches, the compan-Y was
confident of sustaining and
driving growh in tle coming
quarters, he added.


