In-~ Jio-BP, Shell, Statiq and

eq’ P&
in one single app. Eighty per
cent of this country’s-char-
gers are On our app now.
Through this app, you can
not only see the location, but
also check the availability of ,
chargers andvt;helr rate/tar—
i Rajeev Chaba, CEQ
us;. JSW NG “Motor

India,

For the purpose of the ap-

| plication, called
MG M

* Adani- Total Energies Lim-
ited (ATEL), BPCL,
Chargezone, 'Glida, HPCL,

P

with c’hargmg provxders hke 4

eon. Many others will be
arded soon, the com-
aid and added that the
app . will be ‘available in 11
ages. It will also be
quipped with trip-planning
features and can be accessed
by EV owners of any brand.

'MG-JIO APP STORE

The carmaker announced
that its ipcoming line-up, in-
. cluding ‘Windsor’ EV, will

* feature the MG-Jio innovat-
4ve connectivity- platform

(MGJio ICP). This will give
owners access to the MG app
tore for in-car gaming, en-
auiment and learning,

Supenor voice capability in

six Indian languages and a
Home-to-Car functionality.
“With initiatives such as our

. customers
. more sustainable ghoices,”

" Growth Oﬁcez;,'
Motor India.

umﬁed charging platform,
battery second-life project,
EV education and the MG-

. Jio ICP, we are empowering

the industry as well ds our
with smarter,. .

said Gaurav Gupta, Chief ‘
ISW MG

The company added that

‘the brand offers ~six-way

charging solutions and aims
to install 1,000 community
charging points across India.

JSW MG Motor, has en-

'gaged with over 1,500 start-

ups and collaborated with
more than 50 colleges to
drive EV education and skill
development.

GROWTH OUTLOOK _
In terms of EV sales, Chaba -
highlighted that last year the
company’s market share in -
the EV sector stood at 17 per
cent and grew by 150 per

* cent. Thisyear, it would grow
by almost 250 per cent. '

“Our EV sales are growing
because they are compelling
and trustworthy. We have 40
per cent of our total sales
coming from EVs right now
and it is only growing”
Chaba added.



