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. “companies such as JKTyre

.. Motherson, Sona Comstar,

i Uno Mindla arid RSB Group -3

I TmmPWﬂl‘mlﬁlhiS campaign m Compames mcludmg
‘Bharat Forge, Anznd Group
' "and'Motherson have -

‘plantsin the: us

promises upon taking office
| Jaterthismonth: 3

‘During his pi'émdehtial ‘

campaxgn, Trump promised

significant tariff increases on §
-goods imported from" Chlna,

including imposing tariffs of
up to 60% on all Chinese
_ products. Chma, one of the
largest suppliers of automo

tive goods tothe US, primarily
routes  these products’

through Mexico.-
Indianautoparts manuf

. turers are engaging with both

| tier-I suppliers and vehicle
makers in the US to capitalise
“onthe growing market oppor

tumtles there. While some are

ncreasing: sup-.+.
eir factories in.
areconsidering -

In financially dis

peancountries, -
o “Adot of the falloutof the
tariff war with China wxl] bef,_

A have a pre#ence in Mexico: .

;determmed*by the customers
“(of the parts suppliers). The'
. customer miay force the com-

ponent: maker to set: up capac- "

',1ties, m the US or m Mex1co

S nufacturing
} . industy Wehavpalreadysmn

2 b ‘efxts of the St
hope ‘thatIn

~and increase the 0

~ing footprint in India,’ said
: Sunjay Kapur, chairmam, Sona
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I,ACMA (A11t01not1ve Com-

ponentManufacturersAssom- i

ation of India) said From the
Indian atito com
spective the US is a vers ,r big

/marketandonan annual basis "
we export $6-7 billion to that-
- country, whereas the US.

- imports over $300 billion
worth of auto componen‘m
annuallyand therefore India’s
: sharels;ustaboutzo/o” e

n'companies .
. canleverfage this opportumty .




