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Our focus is to enhince cus-
tomer experience, which is
yhy we are opening aMdy-
bach lounge in Uylerabait.
The Iounge will provide a
unicue experience to the
crrstomers and prwide them
ndth customisrition for May-
bach arrd accessories tJrat
will be exclusively available
in the Iounges," hti said
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sponsibility to pass on the top-10 markets for Maybach.

PER$ONAI.ISASIONI
Mercedes-Benz Ifdia has
wiuressed an uptick in de-
mand for personalised
vehicles in its topttrd
vehicle segments acrosi cars.
'There is a very sffong take
on personalisation apong
customers. 74 per cent ofthE
sales are of Manufaktur edi-
tions (customised) in the
TEV CBU segment. The,cus-
tomisation can ifrclude tech-
nical alterations, changes in
wheel sizes, colours, leither,
seats or trim elements. It is a
very big segmenr for the
company,"he added.
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