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aims for 100% EVioglstics coverage in Indiaby ZUZ|
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b$.i,nlerview
parmers and our$qlvesr' she
said. Ikea has four oudets in
India and has sigrrificant
volumes of shipments across
62 markets.

Excerpts:

Could you give a brie,f
overview of,Il@.{'s
owtainability goals and
achievements in ftrdia?
Sustainability is a core part
of orrr business, ingrained in
wery function. In 2012 we
took a significant step by
joining the Climate.Group's
Global Ev10O initiative,
which marked the beginning
of our HV journey, aiming to
be 100 per cent EVby2025.

Gl,obally, we took a stan4
understanding the
infraritnrcture and
ecosystem challenges, yet we
set an aggressive goal, which
has been 'implememed
aeross countrieg,

Ilowmuch of that has
been achieeed and hour
does Indla compar€
gtobarty?
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Our challenges
are not only
related to
infrastrucnire but also,
finding the right
last-rnile pamners

a team ofZED

thg .; i;t1il"ss-whsslsl
segment, rre work with
Altigreen- For four-wheelers,
including uucks, we partner
with lbta Motors, Ashok
Leyland, EKAMobility, and a
ferr aggregators as well. Wb
alsq started our journey with
Green Drive in Hyderabadr
As we , expand :to rrror€
geqgraphies, panicularly in
the Nor&, we're looking at
other OEMs to partnerwith.

What are the chaXleuges
you eeeinlast-mile
sonnectiviry?
Our challenges are not only
relatgd to infra$tructuie but
also fnding the right
last-mile partners. - The
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ecosystem, pamicularly
chargingfacilities, has been a
challenge, though the
government is working on
this, We\re also,taken steps
to support char$ng
infrastrrrcnrre at our stores,
like in Navi Murnbai,
ensuring our trucks can
charge at our facilities before
making deliveries, This is a
prerequisite for us.

We have to be at the
forefront of planning,
especiallyas we expand into

rcities like Delhi. Sgtting up
ctarging points is neither
easy nor cheap, so
partnership iq crueiaI.
Initiaily, this was dirffi.cult,
but wittr substantial efort
and learning, we're now able
to move faster. We are deep$
involved in wahrating
OEMs. Our partners invest
in vehicles for us, and we
establlsh long-term

with

connecting
asregators and
last-milepartners.

Jaraki Kristrnam
iuumbai

?
As e-comrnerce and horne
delivery gains tractior:, it
puts pressure onthe
environmentwith more
vehicles onthe roads.
S,vedish furrliture maker
IiGA is incrdasingly using
electric vehicles (EVs) for its
deliveries across India and is
corn:rritted to achieving 100
per cent EVs for logistics bY
2025.

Currently, it is at 88-90
per cent and closing the gap,
Saiba Suri, Country
Customer F ulfitment
Marrager, II(EA India, told
businessline.'The
niomenrunr is picking up,
tirough it was a slow star"t.,{s
we e:iryand into new
geographies and markets, we
airir tobeginwith the
-ar,:birion 

of 100 per cent EVs
itonr dayone, setti:rg clear'
expectations for our service
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sAlts r SURI
Country Customer Fulfilment

Manager, IKEA lndia

We are at about 88 to 90 per
cent and closing the gap.
We're number one globally,
with. India recent\
surpassing China. Globaily,
we stand at about 37 per cent
EV share. The momentum is
picking up, though it was a,
slow start. As we expand into
new geographies and
marlcet$, we aim to begin
with the ambition of 100 per
cent EVs fi'om day one,
setting clear eq)ectations
for our service partners 4nd
ourselves. ln cities such as
Hyderabad, Bengaluru and
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Pune, we are already at 100
per cent.

lt&o have youtied up
withforSe provision
ofEVs?
Wework closely with several
pEMs, aggregators +nd our
last-mile pervice paxtuers.
It's not ju$tabort using EVs;
our par.tners must
urrderstand. and buy into our
ethos of sustaiaability. We
realised we couldnt be
bystander|, .expectiag the
ecosysrem to,adapt. around
us. Wb got deeplyinvolved by
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people,
0EMs,
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