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trymakertoworld,
exports, global tie-ups

iirdja is emerging as a g1obal

hub fer toymaaufacturing as

Ameriean retaiiers looh to di-
.:-ersifi,' av,,a-y frorn China
amid the US-Chirra tariff
uncertainqr

n[RF Group promoted

w*:-:r:
Sindhu Harihara*
Chennai

ger- lnr iltroCccing nerv ver-
sionl ,:f Scotiaad -fard. Go-
liali', Unii,ersi4" Gaues,
Se';e:i Tovrxts a:rd &'iega-

hc;.:,'. :re a fevr cih:r Sinbal
parllers of F unstrr.co1.

trYP*.i{Sif,}}ti trtAld5
F'unskool's gI cbai e:.pansion
is suppcrteri'b1, i'is rr',ro facii-
ities in Raripet, Tamil Nadu,
u,here it doubled its produc-
tion capaciry iast year. A fa-
ciiiry is also co* ng up 'rr
Goa to take advantage of t.he

supplv chain r(alignmeni in
the toys sector. Shabir saii.

"Our keyfocus for FY26 is
the erpar:siot of our Goa
factory; it is ery'ecteC to be
completed by mid-FY26," be
added. "{,Ise of automation
technologies is g,ring to bq
another focus area in our
plants.' he said.

T.ARIFF XI}EPE PI&{EI{T
Hovrever, the iooming US

tarrffs on lndia al 25 per cent
are se'i: to rock ti:e bcat-.

'-v'iri.llam (20 per cent tar-
i$s) .;irr;! Indonesia (19 Per
cf;nt: irr'e lil:ely to gain an
errge ove I' liroia ,Jue to tl":i'
relativei:; lr-r-'yer tariff strrrc-
twes" As a .r:tuit, the strorig
trIloo-lenlum 1},ie,'vt witnesseri
cver the past teri, months
il-ia;., begin to taper :ff," ihe
CEO predicted.

"The imposition of a'pen-
a1ry' tariff is also introducing
a layer of uncertainty at a

critical time u'hen nei\'
product development for thre

F'all 2026 season is in Pro-
gress,"he adcied.

Furrskool u,il1 enti the
fisca1 vrith around $45 mi1-
iion in revenue and is target-
ing a minirnum of 15 per cent
grov,th anaualiy.

Scme of its key
homegrown brands irrclude
Giggles, Fundough, Handy-
crafts, and Piay&Learn.

KA Shabir,
Funskool India s rov crclr

Each oithe products is big in
terms of volunle, and one is
our own product, and r,r'e are
ma&ing both for the'm," he
added. 'We are also rvorking
iaith Target 1US retail 6-
ant)," Shabir said,

Funskool recently tied, up
withAsmodee (lnthe IJS; fot
domestic production of
games like Cataa. Similar\,,
it has also errended its tie-up
with Germany's Raverrsb#-
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