Maruti drives
ahead on exports

SMALL CARS REMAIN KEY TO COMPANY’S GROWTH STRATEGY

MARUTISUZUKI INDIA'S (MSIL) fes-
tive demand surged in the quarter,
with retail sales reaching 400,000
units between late September and
October—nearly double the level a
year earlier. Small cars led the recov-
ery, registering a 30% y-o-y growth
in October, while larger models
gained around 5%. Retail growthin
smaller towns exceeded 60%,
underscoring the resilience of rural
demand. Pending bookings stood at
about 200,000 units, including
30,000 forthe recentlylaunched Vic-
toris sport utility vehicle. Inventory
levels eased toaround 30 daysbythe
-end of the quarter,and the company
expressed confidence that growth
momentum will continue into the
second half,aided by strong demand
and improved production.

Between September22 and Octo-
ber 31,exportswereakeybright
spot, rising 42% y-o0-y,
with models such
as the Fronxand
Jimny surpass-
ing 100,000
units each. The
company
accounted for
45.4%of India’s car
exportsinthe .
H1lofthecurrent
fiscalyearand now expects to exceed
its export guidance 0f 400,000 units
for the year. Maruti’s long-term
objectives include achieving a 10%
operating marginanda 50%market
share in the domestic market.

The Gurugram-basedautogiant-
plans to launch eight new SUVs by
2031 as part of its broader strategy
to adapt to India’s shifting automo-
tive landscape. Marginsare expected
to strengthen in the coming quar-
ters, driven by operating leverage
and reduced discounting. The com-
pany projects an earnings growth of

about 15% and an expansion inits

operating margin to 12-12.8%
between fiscalyears 2026and 2028.

As India’s automotive market.

evolves, the company faces the dual
challenge of defending its small car
- dominancewhile expandingits pres-
ence in the fast-growing SUY'seg-
ment.Its performanceinthe coming
quarters will determine how effec

GOOD SALES

MSIL's monthly inventory vs

MSIL - EV/Ebitda band

domestic wholesales 25 j EV Ebitda
23 4

g;g'gggj Domestic wholesales 21

220:000_ (PV+LCV, units) 10 4

180,000 —

160000-_ oA 177

140,000 - &4 15

120,000 -1 13

100,000 11 e |
80,000 f Average
60,000 9 -15D
40,000

Jan 2023

‘Sept 2025

T Oct2016  Oct 2025

Source: Company data, Nomura research, Bloomberg

Growth momentum will
continue into the second half,
aided by strong demand and
improved production
..

market. However, the small car seg-
ment remains central to the com-
pany’s growth strategy. The auto
giant expects this categorytoexpand
faster than the overall passenger
vehicleindustryin the coming quar-
ters,supported by recent reductions
inthe goodsand services taxand sus-
tained consumer preference for
compact and efficient vehicles.

' The carmakerentered thesecond

- halfof the fiscal year on a stronger

footingafter deliveringbetter-than-

“expected results for Q2FY26. It.

reported arevenueofI42,100 crore,
up 13% y-o-y and ahead of market
expectations. The quarter’s perfor-
mance was driven by a richer prod-

Dig.gobust festive demand,and

higheraverage selling prices,though -

profitabilitywas tempered byweaker
other income. Average selling prices
rose 5% to ¥7.28 lakh, supported by
highersales of CNGvariantsand pre-
mium trims. Company’s Ebitda
stood at 10.5%, broadly in line with
expectations. Net profit declined
16%y-o0-y to 33,290 crore duetoa
fall in non-operating income.
Maruti’s target price has been
raised to 16,956 from ¥15,031,
valuing the stock at 25 times
expected fiscal 2028 earnings. The
shares currently trade at about 21

.times forward earnings, near fair

value,and the rating is maintainedat

* Neutral, Upside risks are stronget °

export momentum and sustained
pricing discipline, while downside
risks stem from currencyvolatility,a
potential slowdown in post-festive
demand, and continued consumer
preference for diesel vehicles.
—NOMURA




