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SMALLCARS REMAIN IGYTO COMPANY,S GROWTH STRATEGY

MARUTI SUZUKI IND|A S (MSIL) fes-

tive demand surged in the quarter,
with retail sales reaching 400,000
units between late SePtember and
October-nearlYdouble the level a

year earlier. Small cars led the recov-

Lry registering a 30olo y-o-y growth
in October, while larger models
eained around 5olo. Retail growth in
Imaler towns exceeded' 600/o,

underscoring the resilience of rural
demand. Pendingbookings stood at
about 200,000 units, including
30,000 forthe recently laundredVic-
toris sport utilityvehicle. Inventory
levels eased to around 3 0 days bythe
end of the quarter,and the comPanY
expressed confidence that growth
momentumwill continue into the
second half,aided bYstrong demand
and improved production-

Between SePtember2 2 andocto-
ber 3 l,exportswere akeYbright
spot,
with models
asthe Frorxand
|imny surpass-
ing 100,000
units each. The
comPany
accounted for
45.4olooflndia'scar
exports in the
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for the ylar. Maruti's long-term
obiectives include achieving a 100/o

operating margin and a 5 @/o market
share in the domestic market.

Ttre Gurugram-based auto giant-
plans to launch eight new SWs bY

2031 as part ofitsbroaderstrategy
to adaptto India's shiftingautomo-
tive landscape.Mugins are e4pected
to strengthen in the coming quar-
ters, driven by oPerating leverage

and reduced discounting'The com-
panyprojects an earnings growth of
ibout 15olo and an expansion in its
operating margin to L2-L2.8o/o
betw'een fi scalyears 2026 and2028.

As India's automotive market

Growth momentumwill
continue into the second half'
aided bystrong demand and

improved Production
TI

market. However,the small car seg-

ment iemains central to the com-
pany's growth strategY. The auto
-giant 

eapects ttris categoryto expand
faster than the overall Passenger
vehicle industryin the coming qar-
ters,supported by recent reductions
inthe soods and servicestaxand sus-

tainei consumer preference for
compact and efEcientvehides.

Ttre carmalerenteredthe second
half of the fiscal year on a stronger
footing aft er delivering better-than-
expected results for Q2FY25. It
reoortedarevenue of t42,100 crore,

upAVo/oy-o-y 
^nd 

ahead of market
expectations.The quartet's perfor-
mancewas driven bYa richerProd-

higher average selling prices,though
prontaUititywas tempered byweaker

other income.Average selling prices

rose 5o/oto 17 .28 lakilr,supportedby
hiphersales of CNGvariants and pre-

mium trims. ComPany's Ebitda
stood at 1O.5olqbroadly in linewith
expectations. Net Profit declined
76o/oy-o-yto17,290 crore due to a

fall in non-oPerating income.
Maruti's target Price has been

raised to <16,956 from {15,031,
valuing the stock at 25 times
expected fiscal 2028 earnings.The
shares currenflYtrade at about 21
times forward earnings, near fair
value,andtheratingismaintainedat
Neutral. Upside riiks are stronger
exoort momentum and sustained
pri'cing discipline,while downside
risks stem from currencyvolatility,a
potential slowdown in post-festive
demand, and continued consumer
preference for diesel vehicles.
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