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AT LEAST TWO malls in Kerala®
were decked up to play hosttoa
miniauto expo inlate August,Jook-
ing to'cash in on the pre-festive '
cheer ahead of the state’sbiggest

festival Onam later thismonth.

since the start of the year.

“We have decorated vehicles

that roam around creating curios-

ity, generating sales leads. Besides -

malls, we have started events in

residential apartments.People get

enticed by offers like Jucky draws
forwinning gold coins, laptops, etc,
There are heavy discounts that we
offertoo. Besides, we also motivate

sales staff by offering generous -
incentives,” a dealet of Maruti-

Suzulki said.
Inaddition to rolling out new

EYEING A STRONG START

| Carmakéxs agaressively pushing

for consumer engagements
via several local events

7 New showrooms being -

‘inaugurated, especially in states
' where festivals have kicked |

Desperate automakers had
lined up theirbestand latest offer- ..
ings, hoping to give the festive sea-
sonapositive startand reversethe
ttend of subdued growth seen | .

off or are around the corner

cars in the showrooms, carand SUV
makersare aggressively pushing

for consumer
through several events held at
the local level. These events are

tied tothe pre-festive cheer,ahead '
of Onam and the Ganesh .
Chaturthi festivities, which begm ‘

on September 7+
Showrooms are being i maugu-

engagements:

rated, especially in Stalteswhere the
festivals are celebrated with fer-
vour.Tata Motors recently opened-

two electricvehicle-exclusive retail

stores in Kochi. German car brand -
Volkswagen opened six touch-
points in Kerala, besides launchmg ;
the ‘Onam edition’ of its Taigun
-and Virtus models. '

" “We expect the festive season to

beas ‘goo& aslastyear.We enterthe
season with a strong enquiry

 pipeline.We havealreadylaunched

a new nameplate Curvv and intro-
duced ‘a new, aspitatiorial: ‘and
premium body style of the SUV
Coupe with ‘it ‘a Tata Motors
spokesperson sald

Resides the Curvy, the market
saw the launch of the Mahindra

" Thar Roxx. JSW MG Motor will
_launch anew model Windsor next
" week, while Hyundai Iaunched a
‘ facelifted Alcazar.

Honda Cars Indiahas rolled out

- itsvehicle discount scheme,‘Great
- ‘Honda Fest’. The scheme, which'
~will run till November, will have
the biggest discount offers from |

theJapanese auto brand.

With the growth in new: car
demand staying muted . for
five months in a row, manufactur-
ers are pulling up their socks to

make the most of the upcoming =

festive period.
The festive season is significant

for the predicted FY25 growth of

3-59% for the passenger vehicle
segment, as in the April-August
period, the segment fell by 1.1%
compared with the same period
lastyear. Julyand August despatch

‘numbers have also been lower than

the same months lastyear.

. Typically,according to the Fed-
eration of Automobile Dealers
Association (FADA), the festive sea-
son, which begins with Navratri
and ends with Diwali, generates

10-15% of the total volume for the

year.Other festivals generate addi-

- tional volumes, pushing the over-

all figure to around 20%.

Partho Banerjee, senior execu-
tive officer (marketing and sales),
Maruti Suzuki,said,“Weare seeing
good traction in the market and
the first example was the Onam
and Chingam in Kerala, where we
have the upside to the bpoking to
the tune of 7%. Onam is the time
when maximum sales happer.
Thisis a very positive sign. During
the festive season, we are going to
seearevival in sales”




