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i(ia Indiir (45.84 per cent)
toppect rhe list ofoverall cus-
tomer experience index, f<rl-
lowed by 'l-oyota (45.83 per
cent) ancl'l'ata Motors (44.35
per cent) irr thc' second and
third largest spots, in the
mass nrarket 

.brands, 
while

the corurtry's largest passen-
ger vehicle (IV) maker
Mtrruti Suzuhi hidia (44.04

irer ccrt) rtrrilted sirtir in the
list afrer JSW MG Motor
(,14.09 per cent) and
Mahindra & Mahindra (44.06
per cent), a reporr said on
Tuesaely.

Tire primary objective of
rhe arurual snrdy - 2024
Custouer llxlrerielce Index

b1idrltd*itu'l} tlid(S. With a score of 45.84 per cent, Kia tndia
topped the list of overall customer experience index

from tier-3 ciries, FADA said,

CUST OIV{ERNS:r!:l}S
"The finctngs from the CEI
study provide a clear picttre
of what customers prioritise
andvalue most in theil auto-
rnotive joumey. lt's evic{cnt
fhat asp(,(ts likc scrvice,
comfort and reliability are at
the forelront of customers'
rninds. These are the core
ili'eils whele luton'rol ivr'
brands re succeeding in
meetirg customer expecta-
tions." Vinkesh Gulari,
Llhairrnan - IIADA Academy
uttd Resr'rrch, srid.
. Nombll, cr-rstulile rs arc in-
creasingly expecting greater
reach and accessibiliqr tiom
automotive brands, rather
than investing in large inlia-
strLrctrrre set-ups, he added.

(CEI), conciucred by iredera-
tion of Autornotrile Dealers
Associations (FADA), in col-
laborationwith ttrost & Sulli-
van, was ro assess and
quanti{y customer experi-
erlce across sales, after-sales
service and product clutrliry
il tire PV catep;ory.

The snrdy highlighted the
key dlivers of experience,
providing valuabie insights
tbr the automotive industry.

CEI was conducLcd wirh rr

substantial sampie size of
8,6t15 responcl ents, including
3,95 I froiu tier-1 cities, 3,925
fiom tier-Z cities, and 809
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