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El.-eing demand uPtick' Clas-

sic t egends introduced 350

Javta42 FJ, a neo-classic mo-
torc,vcle at 17,99,142 (ex-
showroon-r Delhi).

The cornpanY Plans on in-
troducing 100 new deaier-
strips and 100 service sta-
tions before the festive
season.

'cffith the launch, we hate
completed the segment. The
product 350 Jawa {2 FJ will
&srupt the segment. The
connpany is not here to make "

an Indian company comPete
to compete u,ith the ciassics,
$re are here to make it a

slobal compary. \Aie will
f,n*,rrut. in ihe Neo-classics
segnilent." said LnuPam
Thareja^ Co-fouader of Jau'a

Yezdi Motorrycies.
Mahindra & Mahindra

o\lms a 60 per cent stake in
Classic Legends, while the
balance is heid bY AnuPam
Thareja's Phi CaPital and
real estate develoPer Boman
Irani. The three had come to-
gether to rer-ir-e the iconic
brands in 2018.

G!{OXV'FI{ ENGII{ES
Ciassic Legends .has been

F; tESSffiE#EYffil* The company exPects the 350 Jawa 42

to disrupt the segment

identifled as one of the
grouth engines bY -the
Mahindra grouP' Further,
the company Plans to intro-
duce dedicated senice
centre points near satellite
to\nns.

The compaay Pians to in-
ffoduce an elecricversion of
the motorrycle, but believes

that the rrrarket is not readY

for motorq'cle EVs due to
chargingissues.

E}fAI{DING REACI{
"Cur:rentlv. n-e are at 451

deaierships and bv the end of
the year we wiil be at 600.
Earlier, the push had been on

bigler cities u'ith l'oiumes
an?- no-*. rve have moved
deeper. i

'\ffe lvill be oPening 100

new Jawa-Yezdi caf6s at
sateiiite locations," said

Ashish Joshi, CEO, Ciassic

Legends.
.[cross BSA, Jai.va and

Yezdi, Classic Legends Plans
to malu{acfur-e uP to 90,000

units this vear
The companY that Plans

on inr"esting {1,000 crore, in-
vesied {350 crore for the
launch ofBSA andYezdi, a:rd

olaris to invegt the remaining
in distribution, ma-rketing
ar:rderpansion.
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