SUV sales in the fast lane for

‘VIKRAM CHAUDHARY
New Delhi, March 3

MARUTI SUZUKI ISN'T a small car
company anymore. Its domestic
sales in February grew 8.7%. to
160,271 units, but this growth
came on the back of utlhtyvehlcles
(UVs) and not passenger cars.

oIn February 2024, sales.of the:”
company s UVs, (Brezza, Ertiga, -
Fronx, Grand Vitara, Invicto, Jimny . ¢
and XL6) almost doubled — to

" 61,234 units from 33,550 in Feb-
ruarylastyear — even assales of its -

" mini and compact cars (Alto, S-
Presso, Baleno, Celerio, Dzire, Ignis,
Swift, Tour 'S and Wagon R)
dropped 15.19%, from 101,773

2.3% decrease)

Maruti Suzukiis evolving intoa UV
company.Industryanalysts shared

with FE a couple of reasons why:
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_the Baleno grew just 4.48% in
-CY23 (half the industry growth of

8.33%), while those of the Dzire

arutl as small cars sputter

- dropped 1 5%.

Shashank Srivastava, seniot
executive offi' er, marketing &
sales, Maruti $uzuki India, told FE
-that the reason for the success of
the Fronx is its unconventional

"and yet likeable design.

" - “The Fronxayas totally new: and
came with a uhique bodyshape.
People hadn’t:$een such a vehicle
from Maruti Sizuki and yet they
placed their trizst in this crossover
SUV, hessaid.

“Its populantyhas soared partic-
ularly amongsf young customers,
wholike its te¢h-loaded cabin and
multiple powerttain options.In fact,
the Fronx has béen instrumental in
more than dotxbhng our SUV seg-
ment share to 19.7%in CY23 from

salso attracted a
ar buyefs, as well

ch-less tl".cmsmis-

1d for the 1.0- htre
: oster;et engine;as
wellas for the gecently-introduced
§-CNG option,*he said.
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