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‘With rising input prices and

. an increase in shipping costs,

luxury cars and consumer

durable goods could become
expensive in the newyear.

For instance, German lux-

ury carmaker Mercedes-Benz

India will be increasing its.
vehicle prices by up to 3 per

cent from January 2025..

PRICE CORRECTION

“Over the past three quar- '

ters, we have been facing in-
creased pressure on our cost
structure, primarily driven
by escalating material cost,
fluctuating commodity pri-
cing, increased: logistics ex-
penses and inflationary cost.
! While we have been absorb-
- ing these cost pressures by
optimising “our: operational
costs and driving higher effi-
.ciencies, the overall bottom
lmelsgettmg impacted, con-
sidering. the current chal-
le?es, -said Santosh Iyer,

o e

Managing Director and CEO
of Mercedes-Benz India.

. “Toensure the sustainabil- -

ity of our business we have
decided on a nominal- price
correction. This will apply to
vehicles currently not- in
stock, offering price protec-
tion for all existing and fu-
ture bookings tJH December
31,”headded.

BMW Motorrad India is
expected to -increase prices
by 2.5 per cent across 1ts

i EBERACT. Luxury carmakers are likely respond to -
increasing costs w«th up to a 3 per cent hike in rates p.oomsere " .

models from January 1, 2025.
“The price corrections.are
driven by rising overall input
costs and inflation pressures.
The decision will support in
ensuring profitability and

. high standards of BMW Mo-

torrad,” BMW saxd in.a
statement

Audi India has also an-
nounced a price rise: “We are
implementing a price adjust-
ment of up to 3 per cent from
January 1,2025, due to rising .

input - costs,” -said Balbir
Singh thllon, Head of Audi

‘India.

- ON'WHITE GOODS

Prices of white goods could,
see an uptick of up to 10 per
cent. “Due to global tension,
there are price increases in
raw material and freight cost.

The prices across all categor- |
ies of televisions will increase-. |
around 10 per cent in Janu-
ary,” said Avneet Smgh Mar-

- wah,CEO of SPPL.

However, the festive sea-

- son sales uptick has helped

the consumer  durable
makers, “The television mar-
ket is currently in a stabilisa-
tion phase following robust

. Diwali sales. Our brandpart-

ners also maintain-adequate
stock, mmumsmg the likeli-
hood of immediate price
changes. However,” we will

. continue to monitor material

and. shipping cost fluctu-
ations and make necessary
adjustments in the future;” |
said. Arjun Ba]a_], Director,
Vldeotex Bl .




