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PASSENGER VEHICTE
WHOLESALES rose 12.5o/o
year-on-year in fanuaryto an
estinrated 456,272 units,
conrpared with 405,522
units in the same month last
year,marking a strong start to
the calendar year for the
domestic auto industry as

demand remained skewed
towards SUVs.

Maruti Suzuki reported
domestic passenger vehicle
sales of ].74,529 units, a mar-
ginal 0.540lo increase from
1V7,599 units in ]anuary
2025. Volumes were lower
than December levels, reflect-
ing nonnal seasonality follow-
ing year-end dispatches. The
entry-level mini segment,
comprising Alto and S-Presso
models, posted 14,268 units,
largely flat year-on-year.
Demand indicators remained
supportive, with tfue company
reporting a nearly 2 5olo rise in
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volumes beyond the one-mil-
lion mark, while Punch vol-
umes exceeded 19,000 units,
with cumulative sales crossing
700,000 units.

Mahindra & Mahindra con-
tinued to benefit from sus-
tained demand for utilitYvehi-
cles, reporting domestic
passenger vehicle sales of
6 3, 5 10 units,up 2 5ttloYear-on-
year. The company said inter-
est across its SUV range
remained strong, with book-
ings for upcoming models
indicating continued momen-
tum. Hyundai Motor India
reported domestic sales of
59,107 units, a 9.5olo increase
over a year earlier. The Venue
compact SUV and Aura sedan
recorded their highest-ever
monthly sales at 12,413 units
and 7,9 7B units, respectivelY.

Two-wheeler sales also
strengthened at the start ofcal-
endar year 2026. Hero Moto-
Corp reported domestic dis-
patches of 520,208 units, uP
26o/oyear-on-yex.
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bookings and pending brders
of around 175,000 units. SUP-

ply constraints persisted, with
plants operating closeto full
capacity and effective dealer
inventoryat about three daYs.

In the mid-SUV segment,
cumulativc sales of the Victoris
crossed the 50,000-unit, sig-
nalling a deeper push into

hlgher-priced categories.
Tata Motors postecl a sharP

increase in volumes, with
domestic passenger vehicle
sales rising 46.1o/a Year-on'
yearto 70,222 units. Growth
was drivetr by strong traction
in its SUV portfolio. Nexon
sales crossed 2 3,000 units in
January taking cumulative
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